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Whose statement is, “Unless ynurs
campaign mutained g

will pass like a ship in mt
(1) Steven Mathia

(2) David Ogilvy

(3) Burnett

(4) Pivush Pandey

(5) Question not attempted

Original text written by hand or
tvped (typescript) meant for editing
or typesetting is called —

(1) Manuseript (2) Crop tool

(3) Colour copy (4) Lino type

(3) Question not attempted

What is the primary purpose of

using animation in advertising

design ?

(1) To make ads static and
uninteresting.

(2) To create a consistent visual
stvle across all ads.

(3) To engage and capture the

viewer's attention through
motion.

(4) To eliminate the need for visual
elements.

(5) Question not attempted

Designer of the Universe Typeface —
(1) Keshloan

(2) Gramond Claude

(3) Nicholas Johnson

(4) Adrigan Frutiger

(5) Question not attempted

What is “Noise” in terms of
photography 7

(1) Grainy texture on vour photo
(2) Less pixels to work with

(3) Black and white photo

(4) Colour photo

(5) Question not attempted
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Magazines are also called .
(1) Newspaper (2) Thumbnail
(3) UI Designs (4) Periodicals
(5) Question not attempted

Pointed ending of a stroke of a type
18 called as :

(1) Seript (2) Serif
(3) Sans Sernif (4) Italics
(5) Question not attempted

The above portion of b, d, t, [ are
examples of

(1) Descender

(2) Mean line

(3) Ascender

(4) Lowercase strata

(5) Question not attempted

The line on which the lowercase
letters sit and below which the
descenders fall is :

(1) Point size (2) Base line

(3) Futura (4) Ascender

(5) Question not attempted

What is the primary purpose of

using typography in advertising

design ?

(1) To create wvisually appealing
layouts.

(2) To replace all visual elements in
ads.

(3) To make ads monochromatie,

(4) To convey messages through
text.

(5) Question not attempted

Cold type is associated with
printing process.
(1) Offset (2) Letter press
(3) Photo typer (4) Digital
(5) Question not attempted
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How many points in % inch ?
(1) 72 (2) 36

(3) 32 (4) 12

(5) Question not attempted

Which  visualization technique
involves presenting data in a
graphical  format for  easy
understanding ?

(1) Infographics
(2) Storv boarding
(3) Mood boarding

(4) Typography
(5) Question not attempted

Which of the following is not a part
of a font’s anatomy ?

(1) Cap line (2) Base line
(3) Median line (4) Mean line
(5) Question not attempted

Which of the following is not a type

of Typography 7
(1) Serif (2) Shde
(3) Sansserif  (4) Script

(5) Question not attempted

A longer commercial that mixes
entertainment along with
information in a program like
format 1s known as :

(1) Advertorial (2) Infomerical
(3) Space feature (4) Classified

(5) Question not attempted

Creative ads draw more attention to
the —

(1) Advertised brand

(2) Deeper level of processing

(3) Higher level of recall

(4) All of these

(5) Question not attempted




18, st famse St faam aih e o fufa | 18,

20.

21.

22

23.

e e e

|

19.

femmn & 39 3 sifen wewET § o |

77 -

(1) &3 (va<z) (2) fedwsn

(3) =i (4) e Fie

(5) W U

fifen 3= %1 1438 # foms g fawfaa | 19.
e 7

(1) Tmimm  (2) widfiE

(3) e e (4) HifeA T
(5) arwfa wes

!
|
|
|
|

%
!

21 HE FY] F &9 Hw F guEitas w9 | 20.
&1 wieFan & &9 § S 5T 2
(1) g (2) “EIwEE
(3) im (4) 3IHA
(5) FafE W
v fowan a1 & e wig (2 wanfed | 91,
fr s 2 ofs @ v anfaq a6 3
g o w5
(1) &= (2) HieH
(3) wifern (4) A
(5) HAE ¥
A % v vy TR 6 g9 fagmanat = } 22,
Fﬂﬂ%_: i
(1) W= (2) e ‘
(3) TEIHEH ) wm@%m}l
(5) Fwie 9 |
T 1 B2 et & 2 e v 2 3w | o,
&ﬁﬁm?ﬁﬁ%mmﬂﬁmﬁwwi
g:
(1) o= famm= ]
(2) =iga fasma =
(3) s fasm |
(4) &7 fagmm ;
(5) FATHE ¥H

s

Provisional layout showing
llustration and text position as
theyv will appear in the final
reproduction :

(1) Extent (2) Display type
(3) Dummy (4) Colour fall

(5) Question not attempted

The printing press was developed in

1438 by :

(1) Rosser Reeves

(2) Louis Le Prince

(3) Johannes Gutenberg
(4) Martin Luther

(5) Question not attempted

The process of adjusting the spacing
between two letter-forms, is known
as :

(1) Tracking (2) Justified

(3) Kerning (4) Orphan

(5) Question not attempted

An area or field into which text is
flowed so that it 1s presented in an
organized manner is known as :

(1) Captions (2) Columns

(3) Folio (4) Margin

(5) Question not attempted

The set of visual attributes of a
particular group of letters 1s :

(1) Font (2) Letterform
(3) Typeface (4) Syntax

(5) Question not attempted

Advertising that is set in smaller
tvpes and arranged according to the
categories or interests ;

(1) Display ad

(2) Classified ad

(3) Testimonial ad

(4) Banner ad

{(5) Question not attempted
o
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Who invented the “mind mapping”
method ?

(1) Thomas Edison

(2) Tony Buzan

(3) Beth Taylor

(4) Johannes Gutenberg

(5) Question not attempted

Which of the following 1s a typeface

category ?

(1) Serif (2) Point size

(3) Earmark (4) Numeral

(5) Question not attempted

The matter that forms the
predominant textual element of a
layout :

(1) Logo

(2) Body copy

(3) IMlustration

(4) Space division

(5) Question not attempted

The process of coming up with a new
visual solution in a fixed time
frame, is known as :

(1) Mind mapping

(2) Sprinting

(3) Visual research

(4) Translation

(5) Question not attempted

Which of the following is a part of
print media ?

(1) Newspapers

(2) Catalogues

(3) Magazines

(4) All of these

(5) Question not attempted

A pre-formatted file that serves as a
starting point for a new document :
(1) Master page (2) Template

(3) Resolution (4) Spreadsheet
(5) Question not attempted
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18 the use of words and
ideas to promote a person, business,
opinion or idea.

(1) Creativity  (2) Media
(3) Copy-writing (4) Typography
(5) Question not attempted

Designed in 1957 by Max Miedinger,
15 a Sans Serif tvpeface :

(1) Bodom (2) Bembo

(3) Baskerville (4) Helvetica

(5) Question not attempted

What is the marketing mix ?

(1) A blend of spices used in
marketing campaigns.

(2) A combimnation of marketing
strategies.

(3) The process of mixing different
advertising media.

(4) A set of tools used to promote
products.

(5) Question not attempted

What 15 the purpose of SWOT

analysis in marketing ?

(1) To identify strengths,
weaknesses, opportunities and
threats related to a product or
company,

(2) To calculate the return on

mvestment for advertising
campaigns.
(3) To analyze competitors’

advertising strategies.

(4) To determine the shelf life of a
product.

(5) Question not attempted

Which of the following i1sn't a basic

principle of designing ?
(1) Alignment (2) Indexing
(3) Balance (4) Proximity

(5) Question not attempted
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Which of the following 1s an
example of a distribution channel in
advertising 7

(1) A television ad

(2) The design of a product package
(3) A celebnity endorsement

(4) The choice of advertising slogans
(5) Question not attempted

Give the full form of FMCG.

(1) Fast Making Consumer Goods
(2) Fast Moving Customer Goods
(3) Fast Moving Consumer Goods
(4) None of these

(5) Question not attempted

The “retentive” stage of advertising
may also be referred to as :

(1) Outdoor advertising

(2) Indoor advertising

(3) Reminder advertising
(4) Trade advertising

(5) Question not attempted

Which of the following is not an
example of marketing ?

(1) Direct marketing

(2) Event sponsorship

(3) Public relations

(4) Attitude formation

(5) Question not attempted

Which out of the following 1s not a
component of the three “M's" of the
advertising plan 7

(1) Message (2) Mobilization
(3) Media (4) Money

(5) Question not attempted

Which one is the place for elements
of the marketing mix ?

(1) Marketing Channels

(2) Distribution Channels

(3) Price Decision

(4) None of these

(5) Question not attempted
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In colour printing, it is the method
of minute expanding or shrinking
one adjacent colour area into
another to compensate for the
creation of gaps between colours :
(1) Page lavout (2) Rough layout
(3) Resolution (4) Trapping

(5) Question not attempted

It vefers to the Cardboard Mount
that sits between a picture and the
glass when one frames an image :
(1) Gnd (2) Folio

(3) Passe partout(4) Glossary
(5) Question not attempted

Which media i1s useful for the
illiterate consumer ?

(1) Poster advertising

(2) Radio advertising

(3) Transport advertising

(4) Television advertising

(5) Question not attempted

Building and maintaining a
favourable identity and image of the
company or its product in the mind
of the consumer 1s called :

(1) Promotion  (2) Distribution
(3) Branding (4) Variabling
(5) Question not attempted

The persona of a corporation,
designed to facilitate the attainment
of the business objectives of a
company is termed as:

(1) Identity manual

(2) Brand name

(3) Corporate identity

(4) Emblem

(5) Question not attempted
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Which one is the part of Marketing
communication efforts ?

(1) Media advertising

(2) Direct marketing

(3) Internet marketing

(4) All of these

(5) Question not attempted

Which of the following is an outdoor
advertising 7

(1) Radio advertising

(2) Transit advertising

(3) Magazine advertising

(4) Newspaper advertising

(5) Question not attempted

The space beiween columns that
helps separate content is :
(1) Gatefold (2) Gutter

(3) Alignment (4) Caption
(5) Question not attempted

Each sales letter follows that can be
called the “Four A's” : Attention,
Appeal, Application and
(1) Audience 2) Advertiser
(3) Availability (4) Action
(5) Question not attempted

A translucent design impressed on
paper during the manufacturing
process and visible when the paper
1s held to light :

(1) Opacity (2) Watermark
(R) Writing paper (4) Die cutting
() Question not attempted

Placing the product in every
possible outlet (even vending
machines) to attain total market
coverage called -

(1) Selective Distribution

(2) Exclusive Distribution

(3) Intensive Distribution

(4) All of these

(5) Question not attempted
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following 18 a
promotional strategy ?

(1) Pulse promotional strategy

2) People promotional strategy

(3) Push promotional strategy

(4) Protective promotional strategy
(5) Question not attempted

Which is the first Indian newspaper ?
(1) Bengal Gazette

(2) The Hindu

(3) Dainik Bhaskar

(4) Hindustan Times

(5) Question not attempted

Which of the following is not a part

of the Decentralized Brand
Management System ?

(1) Product Management

(2) Production Unit

(3) Brand Manager

(4) In-house cost technology

(5) Question not attempted

Which of the following combinations

are a part of Brand identity ?

(1) Name, logo and symbols

(2) Design, packaging and price
tags

(3) Name, design and strandization
icon

(4) Logo, trademark and product
tag

(5) Question not attempted

Single sheet advertisement printed
on both sides :

(1) Memo sheet (2) Flyer

(3) Leaflet (4) Catalogue
(5) Question not attempted
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61.

62.

Which P's is called as ‘Face of Brand' ?
(1) Promotion  (2) Price

(3) Packaging (4) None of these
(5) Question not attempted

refer to the
of the

Which coverage
geographic  distribution
product ?

(1) Market coverage

(2) Market perpetration
(3) Market saturation

(4) None of these

(5) Question not attempted

Which of the following is an
example of indirect channels of
distribution 7

(1) Amazon

(2) Tupperware

(3) Follow-up calls

(4) Wholesalers

(5) Question not attempted

Which of the following is not a part
of the promotional mix ?

(1) Public relations

(2) Personal selling

(3) Interactive marketing

(4) Sales pricing incentives

(3) Question not attempted
Product is distributed through a
channel structure that includes one
or more reseller called as

(1) Indirect marketing

(2) Direct marketing

(3) Marketing communication

(4) None of these

(5) Question not attempted

Which of the following i1s important
for the FMCG product ?
(1) Typography (2) Aesthetic
(3) Packaging (4) All of these
(5) Question not attempted

65




63.

64.

65.

66.

UH WHR H HqeA T8 (S acal Bl

Wi SHEEn n fammee d@ 3g 3k
Aaett afen =afeame suw )

e 2 7

IovTe =aen fagre wififaal %1 9 | 63. How does consumer behaviour

w¥ifaa ST 8 7 |

(1) 5 fasmes ot o S g |
EREGIE |

(2) Hﬁm&m&ﬁﬁwﬁuﬁm[
Htta fauifa s g | 1

(3) ﬂﬁﬁamﬁ{ﬂmﬁﬁmﬂa’fi
9% S Higd HA1 8 | I

(4) @ I9HGEl Hi FrAffRaH F FTET |
faam wewid 3 #afsm 6 yEe
w yfEa Ha 2 |

(5) HTE 5

1 @ fame vt s awes 78 2 7

(1) = (2) 3I9-we®

(3) [ (4) =

(5) HHIE T

HTSwel 2 & = A @ FaT e
(1) FRFEaFz (2) THa
(3) wouftd Hgem(4) s Hqee

(5) e ¥

ey - —

(1) =ferE & INET FEEr ar |
s =i wanfas T8 @ £ | |

(2) mm%ﬁaﬁm@zﬁfﬁl
fomeH i a2 |

(3) =afema wrus fasmoat 6t s |
faffmsad |

(4) =afFTE s AfFE $ T,
st i arafirm st &1 waTfaa
gHd 2, @ fagme wEfEt #
yeTfad HE £ |

(5) FwiE ww=

S ———  — —— e i ——

64.

65.

impact advertising strategies ?

(1) It has no impact on advertising
strategies.

(2) It determines the pricing
strategy of advertising services.

(3) It focuses solely on creative
elements in advertising.

(4) It influences the choice of
advertising  platforms  and
messaging to align with

consumer preferences.
(5) Question not attempted

Which one is not a component of
advertising copy ?

(1) Headline (2) Sub-headline
(3) Slogan (4) Channel

(5) Question not attempted

A type of balance where the design
elements are placed around the
optical centre 1s :

(1) Optical centre

(2) Unity

(3) Asvmmetrical balance

(4) Radial balance

(5) Question not attempted

What is the role of personal factors,

including age and lifestyle. in

consumer behaviour and
advertising ?

(1) Personal factors do not affect
consumer behaviour or
advertising.

(2) Personal factors only affect the
choice of advertising platforms.

(3) Personal factors determine the
content of advertisements.

(4) Personal factors can influence
individuals’ needs, interests and

preferences which 1mpacts
advertising strategies.
(5) Question not attempted
a
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Which of the following is not the
merit of the product from the selling

point prospective ?
(1) Weight (2) Economy
(3) Shape (1) Pasteup

(5) Question not attempted

How can a deep understanding of
consumer behaviour benefit
advertisers ?

(1) It allows advertisers to create
ads without considering
consumer preferences.

(2) It enables advertisers to tailor
their messages to effectively
reach and resonate with their
target audience.

(3) It helps advertisers increase
their advertising budgets.

(4) It simplifies the advertising
process by  relying on
standardized messages.

(5) Question not attempted

How can ethical considerations be
integrated nto persuasive
advertising strategies ?

(1) Ethical considerations are
irrelevant in persuasive
advertising.

(2) Ethical advertising involves
transparency, honesty and
respecting consumer rights and
advertisers can wuse these
principles to build trust and
credibility.

(3) Ethical considerations only
affect the timing of advertising

campaigns.

(4) Ethieal considerations
determine the choice of
advertising platforms.

(5) Question not attempted

. In a golden rectangle, the ratio of

the sides 15 :
(1) 1:1:616 (2) 1:-1:619
(3) 1:1:615 (4) 1:1:618

(5) Question not attempted
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71.

72.

What are the two basic creative
strategies ?

(1) Image and decision

(2) Creation and information

(3) Hard sell and soft sell

(4) None of these

(3) Question not attempted

What 1z the difference between
exclusive and intensive distribution
strategies in advertising ?

(1) Exclusive focuses on selling
advertising services to a single
client, while intensive
focuses on selling to multiple
clients.

Exclusive limits the number of
distribution channels, while
intensive seeks to make the
product available through as
many channels as possible.
Exclusive advertising is only
used for luxury products, while
intensive 18 used for budget

(2)

(3)

products.
(4) Exclusive distribution 18
primarily used in offline

advertising, while intensive is
used 1n online advertising.
(5) Question not attempted

What are the two important factors
that work together to produce a
creative concept 7

(1) Idea and behaviour

(2) Concept and layout

(3) Words and pictures

(4) None of these

(3) Question not attempted
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75.

copy-writing ?

(1) AIDA is an acronym for

“Avoiding Irrelevant Details in

Advertising”.

AIDA stands for Attention,

Interaction. Date and Action

representing the stages a well-

crafted message should lead the

audience through,

AIDA stands for Attention,

Interest, Desire and Action,

representing the stages a well-

crafted message should lead the

audience through.

(4) AIDA is related to creative
visuals in advertising.

(5) Question not attempted

(2)

(3)

Relative lightness and darkness of a
surface quality as seen with our
eyes 15 termed as :

(1) Unity

(2) Tone

(3) Rhythm

(4) Harmony

(5) Question not attempted

What is the concept of “brand

resonance” ’

(1) The idea that brands should
always remain distant from
their customers.

(2) The emotional connection that
customers have with a brand,
leading to loyalty and advoeacy.

(3) The process of rebranding a
product multiple fimes,

(4) The practice of
customer feedback.

(5) Question not attempted

1gnoring
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77.

I 78.

79.

i 81.

Colours that are painted or printed
without gradation of tones are :

(1) Fake colour (2) Hue
(3) Process colour (4) Flat colour
(5) Question not attempted

“The appeal is the central idea of an
advertisement” 1s defined by -

(1) Otto Kleppner

(2) Dorothy

(3) Burton

(4) Sandage & Fryburger
(5) Question not attempted

A series of advertisements that
slowly reveal information about an
upcoming event or product launch is
called :

(1) Teaser campaign

(2) Rebranding campaign

(3) Brand campaign

(4) Sales promotion campaign

(5) Question not attempted

What does “Pathos” explain ?

(1) An appeal to reason.

(2) An appeal to emotion.

(3) An appeal to credibility.

(4) An appeal to laughter.

(5) Question not attempted

It is a 2D object which lacks depth
and is enclosed with lines ?

(1) Shape (2) Line
(3) Balance (4) Texture
(5) Question not attempted
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“At 60 miles an hour the loudest noise
in this new Rolls-Royee comes from
the electric clock” was written by —
(1) Paul Rand

(2) Saul Bass

(3) David Ogilvy

(4) Shreeniwas Khare

(5) Question not attempted

A person who shapes and sculpts
the words in an advertisement 1s
called —

(1) Marketer

(2) Visualizer

(3) Copywriter

(4) Only (1) and (2) are right.

(5) Question not attempted

The people who buy or use products
to satisfy needs and wants —

(1) Retailers

(2) Consumer

(3) Marketer

(4) Old age people

(5) Question not attempted

What 1s the full form of USP 7
(1) Unique Selective Point

(2) Ultra Selective Point

(3) Unique Selling Point

(4) Unique Selling Prejudice
(5) Question not attempted

A group whose presumed
perspectives or values are being
used by an individual as the basis
for his or her judgements and
actions is called as —

(1) Focus group

(2) Selection group

(3) Reference group

(4) Social group

(3) Question not attempted
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The process of finding out what kind
of a person the customer is :

(1) Sizang up

(2) Physiological needs

(3) Intellectual appeal

(4) Selling points

(5) Question not attempted

What is attitude

advertising ?

(1) It i1s a learned predisposition.

(2) An idea that leads to a
particular behaviour.

(3) It is a reflection of our values.

(4) All of these

(5) Question not attempted

In a design, balance should be from :
(1) left to right (2) top to bottom
(3) right to left (4) bottom to top
(5) Question not attempted

formation 1n

The writer of an advertisement 1s
called —

(1) Creative director

(2) Copy writer

(3) Accounts executive

(4) Salesman

(5) Question not attempted

Which research uses a variety of
methodologies to gain insight into
the underlying causes of consumer
behaviour ?

(1) Psychoanalytic research

(2) Consumer research

(3) Actualization needs research
(4) Motivation research

(5) Question not attempted

The emotional approach in a copy 18
also called the —

(1) Image building copy

(2) Narrative copy

(3) Mood building copy

(4) Humorous copy

(5) Question not attempted
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|
|
|
|
|

94.

95.

96.

based on the content of the webpage
use ___ advertising.

(1) Contextual

(2) Behavioural targeting

(3) Rich media

(4) Paid search

(5) Question not attempted

Which of the following are two types
of product/service specific research ?
(1) Normal and factual research
(2) Quantitative and Qualitative
research
(3) Brand asset and brand chroma
research
(4) Market and continuum research
(5) Question not attempted
A specialized institution which
offers professionalised advertising
services to company is known as :
(1) Advertising
(2) Message
(3) Media
(4) Advertising agency
(5) Question not attempted
What i1s the extent to which an
advertisement contains elements
that are novel, different or unusual
called ?
(1) Divergence (2) Creativity
(3) Relevance (4) Viatic
(5) Question not attempted
Which of the ffollowng i1s a
disadvantage of internet ?
(1) Target marketing
(2) Message tailoring
(3) Privacy
(4) Exposure
(5) Question not attempted
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(2)

(3)

(4)

(3)
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99,

100.

are types of which common form of
advertising in web ?

(1) Tickets

(2) Banner

(3) Barnes and Nobles

(4) Novelty

(5) Question not attempted

In interactive media advertising,
what 1s the purpose of a “call to
action” (CTA) ?

(1) To prompt users to take a
specific action, such as signing
up or making a purchase.

(2) To provide contact information
for customer support.

(3) To encourage users to click on
static ads.

(4) CTAs are not
interactive media.

(5) Question not attempted

relevant in

Why is survey research a commonly
used method for gathering primary
data in advertising ?
(1) Survey  research
expensive than other methods.
(2) Surveys provide direct insights
into opinions,
attitudes and preferences.

is  less

consumer

(3) Surveys are primarily used for
demographic analysis.

{(4) Survey research determines the
pricing strategy for advertising
SETVICES,

(5) Question not attempted
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qualitative research in advertising 7
(1) Understanding consumer
motivations and perceptions.

(2) Collecting numenecal data

(3) Determining the pricing
strategy of advertising services.

(4) Conducting surveys

(5) Question not attempted

In mobile marketing, the full form of
“LBS" 1s :

(1) List Based Service

(2) Location Based Service

(3) Lead Based Service

(4) Legitimate Based Service

(5) Question not attempted

Which of the following i1s not an
advertising campaign agency in
India ?

(1) McCann Erickson

(2) Saakshi foundation

(3) Saatchi India

(4) JWT India

(5) Question not attempted

How can ethical considerations be

integrated into advertising
campaigns 7
(1) Ethical considerations  are

irrelevant in advertising.

(2) Ethical advertising involves
transparency, honesty and
respecting consumer rights and
these principles can guide
campaign decisions,

(3) Ethical considerations only
affect the timing of advertising
campaigns. ) _

(4) Ethieal considerations
determine the pricing of
advertising services.

(5) Question not attempted
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105. Tite %1 @ie, Slawie Ao fraw 2 2

105. Fevicol is a brand of adhesive from

I
(1) e 33k e I which of the following ?
(2) e | (1) Procter and Gamble
t (2) Unilever
(3) Tafeeme o
S ; (3) Padilite
i), e | @ Norelco
; +
(5) 3 S t (5) Question not attempted
106. “wE.E.H. H QP Eq IR ? | 106. What is the full form of “SEO" ?
(1) foeifes some anfem (1) Systematic Enteranet Optimum
2) foeifes o sfemssem (2) Systematic Entral Optimization
(3) ot ey } (3) Search Encounter Optimum
(4) &= A HfeagsE (4) Search Engine Optimization
(5) HaRA W= (3) Question not attempted
107. Fmﬁﬁ A @A =@ HATH | 107. When users receive less targeted
& 2, St srifen @A & i T & T direct mail, which are unwanted

EAlEmEewi®_ wEAER

and equivalent to trash, these

|
'_l;) E?:::a | messages are called
(2) % | (1) Trunk e-mails (2) E-mails only
(3) wEmias | (3) S ils 1
pam e-mails (4) RSS e-mails
(4) 3T TE. 30 ; (5) Question not attempted
(5) FEfEyE |

108. & J=a73e] W A= giaw 2 | 108.
o) &4 8, T ITENEALST w1 A % U |

A common features on many
websites, which is or

TFe =1 g 61 4 wgn FE H Cﬂ?ﬁﬁ! 1 buttons, that allow users to share a
@ i piece of content posting it to a news
0 e R
2) feE e
(3) a faerm I (2) Wldgetrs
gt | (3) Web clicks
) | (4) Deception clicks
(5) IR | (5) Question not attempted
109. Wﬁmmmmmﬁm | 109. What is the series of drawings used

1 gva Fa A %1 Wi = & ferg | to present the visual pla_rl or l:;lqmut

S v 2, P o S 3 e o 0 | of a proposed commercial, with a

e € 8, ol  wmamAiR I se;-;es .?nf sketches of key frames
called :

(1) @) w0 % (1) Animation (2) Story board

(3) ufmfs (4) =f ufmfes (3) Animatic (4) Story animatic

(5) TG 9 | (5) Question not attempted
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commonly used to generate pop-up
and pop-under ads ?
(1) JavaSeript (2) Python

(3) Ruby (4) C++
(5) Question not attempted

An advertising campaign can be

defined as -

(1) Advertising
regulation.

(2) Anexpending ad is a rich media
from ad.

(3) Online advertising.

(4) A series of adverticements
having the same theme.

(5) Question not attempted

Cards bearing business information
about a company or individual
They are shared during formal
introductions for convenience and
as a memory aid :

(1) Leaflet

(2) Self mailer

(3) Business cards

(4) Direct mail

(5) Question not attempted

What is the name of the advertising
and publicity agency of the central
government ?

(1) Ogilyy and Mather Pvt. Ltd.

(2) DAVP

(3) Mudra Group

{4) McCann Erickson

(5) Question not attempted

planning  and

The organic transfer of information
about a product or brand between a
customer to another customer is :
(1) Persuasion

(2) Word of mouth communication
(3) Marketing plan

(4) Media strategy

(5) Question not attempted
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117. “grest” i T F4 g o ?
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i
|
| 116.

117.

118.

organisations come together to
create campaign fo increase brand
exposure. awareness, it is called ?
(1) Podcast

(2) Mobile

(3) Collaborative Advertising

(4) Radio

(5) Question not attempted

What does ‘viral mean in the

context of social media ?

(1) A harmful computer virus
spreading through social media
platforms.

(2) A type of online game that gains
popularity quickly.

{3) A piece of content that spreads
rapidly and extensively across
the internet.

(4) An advertisement that receives
negative feedback.

(5) Question not attempted

When was
estabhshed ?
(1) September 15, 1959

(2) Seplember 20, 1959

(3) September 15, 1976

(4) September 20, 1976

(5) Question not attempted

“Doordarshan”

The technique to ask guestions to
meet the target audience 1n an
originated manner using surveys,
polls or questionnaire 1s —

(1) Qualitative research

(2) Applied research

(3) Ground theory research

(4) Quantitative research

(5) Question not attempted
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(1) blogs posted by compames
instead of an individual,

(2) mobile related blogs.

(3) a short blog post designed for
quick and typically direct
audience interaction.

(4) blog related to food.

(5) Question not attempted

What is vellow page advertisement ?

(1) It is a vellow page directory in
which telephone numbers are
given.

(2) This medium 18 a source of
information for businesses.

(3) Only (1) is correct.

(4) Both option (1) and option (2)
are correct.

(5) Question not attempted

A Marketing plan 15 —

(1) the instrument to implement
the marketing concept.

(2) establishing marketing
objectives.

(3) framing marketing strategies
and policies.

(4) All of these

(5) Question not attempted

The portion of a grey mass formed by
the text type in an advertisement is
(1) Appeal (2) Design brief
(3) Copy block (4) Sunburst

(5) Question not attempted
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125.

126.

. A PC which has a 96 dpi monitor,

Depth of field as the foeal
length of the lens becomes shorter.

(1) increases (2) 1s the same
(3) decreases (4) gets blurry
(5) Question not attempted

The

aperture is measured 1In
numbers.

(1) n (2) m

(3) f (4) g

(5) Question not attempted

An image or letter made from a
pattern of dots or pixels on a raster
device such as a computer screen 18

called as ?

(1) CEPS (2) JPEG

(3) GIF's (4) BITMAP

(5) Question not attempted

What is  the  purpose of

“wireframing” in web design 7

(1) To create fully functional web
pages.

(2) To design engaging animations.

(3) To outline the layout and
structures of web page.

(4) To optimize website performance.

(5) Question not attempted

and vour design is made on 72 dp,
the graphic will appear —

(1) Bigger

(2) Enlarged but blurred

(3) Smaller

(4) Pixelated

(5) Question not attempted

. What is the full form of DPI ?

(1) Digital Pixels Per Inch
(2) Digital Pixel Index

(3) Dots Per Inch

(4) Digitised Per Inch

(5) Question not attempted
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webpage as an attribute of an
HTML tag :

(1) Internal (2) External

(3) Style (4) Inlne

(5) Question not attempted

Which colour mode is used for
digital image ?

(1) CMYK (2) RGB

(3) Pantone (4) HSB

(5) Question not attempted

. Best shutter speed to capture very

fast pictures :

(1 3" (2) 1125
(3) 1/200 (4) 1/500
(5) Question not attempted

. What is the full form of “GUT" ?

(1) Graphic User Internet

(2) Graphical User Interface
(3) Graphical Using Interface
(4) Graphic Ultimate Interface
(5) Question not attempted

. Who coined the term “Photography™ ?

(1) Fox Talbot

(2) Sir John Herschel

(3) Johannes Gutenberg
(4) Wright Brothers

(5) Question not attempted

. What is the full form of “GIF" ?

(1) Graphics Interchange Format

(2) Graphics Interconnected
Format

(3) Graphics Intraconnected
Format

(4) Graphics Intertwined Format
(5) Question not attempted
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137.

138.

It's a simple process useful for
blending images or softening edges
in Adobe Photoshop —

(1) Colour balance

(2) Feathering

(3) Over exposure

(4) Curves

(5) Question not attempted

It is an ultra wide angle lens that
produces strong visual distortion
intended to create a wide panoramic
or hemispherical image —

(1) Ultra telephoto lens

(2) Telephoto lens

(3) Macro lens

(4) Fish eye lens

(5) Question not attempted

To adjust the output values of a
computer screen to correspond more
faithfully to printed colours is called :
(1) Continuum

(2) Ascender

(3) Colour calibrate

(4) Colour corrector

(5) Question not attempted

Which of the following i1sn't lighting
equipment 7

(1) Boom stand

(2) Umbrella Reflector

(3) TRIPOD

(4) Window light

(5) Question not attempted

Which photography refers to the
practice of taking extremely close-
up photographs of small subjects,
capturing the intricate details ?

(1) Micro Photography

(2) Aerial Photography

(3) Documentary Photography

(4) Food Photography

(5) Question not attempted
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142,

143.

How many specific heading sizes
are there in HTML ?

(1) 16 (2) 8

(3) 4 (4) 6

(5) Question not attempted

There are plug-insto _~ that
can convert existing page layout
into HTML.

Fill in the blank.

(1) Page Mill (2) QuarkXPress
(3) CorelDraw (4) UIMaker.in
(5) Question not attempted

The set of inputs and outputs that
the user interacts with to invoke the
functions of an application is
termed as :

(1) User experience

(2) User interface

(3) Metaphor

(4) Usability

(5) Question not attempted

Which of the following are types of
lens ?

(1) Fish eve lens

(2) Maecro lens

(3) Micro lens

(4) All of these

(5) Question not attempted

. What is the function of depth of field ?

(1) Frame size of the lens
(2) Zooming capacity of lens
(3) Specific focusing area
(4) View finder dimensions
(3) Question not attempted

. When did online banner advertising

first begin ?

(1) early 1980=

(2) early 1970s

(3) early 1990s

(4) early 2000

(5) Question not attempted
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147.

148.

149.

150.

(designed pages) on a browser such
as without going online.
Fill in the blank.

(1) Websteel (2) Netscape

(3) QuarkXPress (4) CorelNet

(5) Question not attempted

What is the primary goal of “user
testing” in web design ?
(1) To create transitions.

(2) To optimize website
performance.

(3) To analyze user interactions
and gather feedback.

(4) To design a visually appealing
website.

(5) Question not attempted

When shooting landscapes, its
easier to keep the camera leveled if
you use a :

(1) Zoom lens

(2) Ruler

(3) Lending line

{4) Tripod (camera stand)

(5) Question not attempted

Placing type or images so that they

line up either horizontally or
vertically is called as ?

(1) Alignment (2) Converter

(3) Browser  (4) Diffusion ruling
(5) Question not attempted

Filter that lets vou through only
light vibrating in one plane, can also

be used to reduce reflections from
non-metallic surfaces is —

(1) Light box (2) Polarizer
(3) Flare (4) Magic wand
(5) Question not attempted
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