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Which of the following tools is not
used for manual pattern making
process ?

(1) Tracing paper

(2) Mechanical pencils

(3) Inch tape

(4) Notcher

(5) Question not attempted

Which organisation focuses on jute
research in India ?

(1) BTRA (2) NIRA

(3) SITRA (4) WRA

(5) Question not attempted

“Tech Pack” in apparel product

development refers to —

(1) Technical documents specifying
garment details.

(2) Package of Fabrics for sampling.

(3) Bundle of garments for
production line.

(4) Tool kit for machine maintenance.

(5) Question not attempted

In apparel production, “Work in

Progress (WIP)" refers to

(1) Finished Garments ready for
shipment

(2) Raw materials not yet received

(3) Semi processed garments under
different stages of Production

(4) Defective garments waiting for
rejection

(5) Question not attempted

Which organisation connects textile
professionals, publishes a technical
journal and conducts continuing
education ?

(1) NICTAS

(2) SITRA

(3) Textile Committee

(4) Textile Association (India)

(5) Question not attempted
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The grading, marker making,
planning and sourcing of material for
product development is managed by
(1) Production planning and control

department

(2) Merchandising department

(3) Research and development
department

(4)
()

To meet out the short lead time and

demand of fast fashion products, an

apparel manufacturing company

needs to

(1) Produce small runs of multiple
options

(2) Increase the machinery

(3) Increase the work force

(4) Increase physical area of

()

production
Question not attempted

Prototype garments developed to

test design, fit and construction are

called —

(1) Teck Pack (2) Samples

(3) Cost sheets (4) Line sheets

(5) Question not attempted

Marketing department
Question not attempted

The document that communicates
design details to production team is —
(1) Bill of Materials (BoM)

(2) Specification Sheet (Spec Sheet)
(3) Invoice Sheet

(4) Line Sheet

(5) Question not attempted

The process of design and
engineering a product which is
serviceable, marketable and
profitable is known as

(1) Product planning

(2) Product development

(3) Product designing

(4) Production process

(5) Question not attempted
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12.

13.

14.

15.

of garment sample ?

(1) Proto sample

(2) Fitsample

(3) Pre-production sample
(4) Invoice sample

(5) Question not attempted

The process of enlarging or reducing
a pattern to create different sizes is
called :

(1) Draping (2) Grading

(3) Drafting (4) Marking

(5) Question not attempted

The term “Lead Time” in purchasing

refers to —

(1) Time taken for Product
Development

(2) Time taken between placing an
order and receiving goods

(3) Time taken for employee training

(4) Time for garment finishing

(5) Question not attempted

Centralized purchasing in Apparel

Companies means —

(1) Each department buys materials
independently.

(2) A single department handles all
purchasing.

(3) Suppliers choose materials
themselves.

(4) Only small items are purchased.

(5) Question not attempted

The primary tools wused during

design development are :

(1) Sewing machines

(2) Story boards, mood boards and
CAD (Computer-Aided Design)

(3) Printing Machines

(4) Packaging Materials

(5) Question not attempted
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An automated fabric spreading
machine does not have the following
part :

(1) Spreader truck

(2) Conveyor belt

(3) Fabric feed system

(4) End-catcher part

(5) Question not attempted

Overhead costs in garment costing
usually consist of

(1) Fabric wastage and trims

(2) Cutting, Sewing, Finishing

(3) Electricity, Rent, Depreciation
(4) Export Duties

(5) Question not attempted

Costing sheet is the identity card of
the garment showing detailed costs
of :
(1)
(2)
3)

(4)
()

The block or sloper

making is :

(1) A decorated garment design.

(2) A simple basic pattern without
any style features and
incorporates the measurement.

(3) A finished garment sample.

(4) A commercial fashion sketch.

(5) Question not attempted

Designs
Transportation
Materials, labour,
variable overheads
Trims Detail
Question not attempted

fixed and

in pattern

Which of the following is not included
in garment costing ?

(1) Fabric cost

(2) Trims and Accessories cost

(3) Labour cost

(4) Consumer feedback

(5) Question not attempted




21.

22,

23.

24,

25.

igH SO H Sl Sfsndr iz - ) 21.

(1) a0 HHI A Hisweh FGRia &A1 | |
(2) i = fordt Hsrp 1 WS o0a W |
%3 qtai ° s |
(3) {TE o WIE Hisieh I B |
(4) el o Tor Hfsren =i JieT |

(5) IraRd ww

WS HIPRE : P 22,

(1) 3rem-37er feensti § Sefeas 9,
 HAA Zohe, 3THA T TR Hael
(2) = Ts
(3) RS
(4) w¥fi ot wh E femm A
(5) T

SeITeH AT T 4 e R k=

(1) Tia wmra =8 & |

(2) FHuIS TETEHT % AN WA FHI
T I T H Bl gEAmd w1 | |

(3) TR THATHT I FHI HEAT |

(4) fasTo= e | &= |

(5) Irgaied S

HUS Hled gHF fHA W AE FAH |
(1) +ue i fe@mee § gaR & |
2) Faméaaammwh%ﬁwui@m
%! TEH FM | |
(3) Gead fesmea sie |- |
(4) =92 B fargpe | U |
(5) IIaia ¥

gieH 3Ieaed § @il 1 Al a2 25.

(1) ¥ = % ! ST |

(2) =& wrwt, wel o, HE A, H‘s’r
shima 3T T 9 T HET |

(3) #ffeni <l TG A HT |

(4) gwmﬁmﬁm

(5) Wﬁﬂm

| 24,

Fabric  spreading in

production means :

(1) Displaying fabrics in retail stores

(2) Laying fabrics in multiple plies
on a spreading table for cutting

(3) Stretching fabric after dyeing

(4) Folding fabrics for packaging

(5) Question not attempted

apparel

Types of spread are :

(1) Alternate plies in different
directions, symmetrical pieces,
fabric stable face to face

(2) Slash spreads

(3) Flat spreads

(4) All plies in single direction

(5) Question not attempted

The main objective of production

scheduling is fo :

(1) Reduce export costs

(2) Ensure timely order completion
with efficient resource utilisation

(3) Eliminate garment sampling

(4) Avoid advertising costs

(5) Question not attempted

The purpose of notching to edges of

fabric during cutting is to :

(1) Improve garment appearance

(2) Enable alignment during sewing
with other parts

(3) Add decorative design

(4) Prevent fabric shrinkage

(5) Question not attempted

The ultimate goal of purchasing in

apparel production is to :

(1) Increase fashion trends

(2) Procure right materials, at the
right quality, in the right quantity,
at the right price and on time.

(3) Reduce worker wages

(4) Eliminate the need for quality
checking

(5) Question not attempted
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Which is not an industrial cutting
machine ?

(1) Band Knife Machine

(2) Straight Knife Machine

(3) Servo-assisted Machine

(4) Rotary Knife Machine

(5) Question not attempted

According to ISO, which of the
following classification of stitches is
incorrect ?

(1) Class 100:
(2) Class 200:
(3) Class 300:
(4) Class 500 :

Chain Stitches
Hand Stitches
Lock Stitches
Multithread chain
stitches

(5) Question not attempted

Embroidery, applique and sequins
are examples of

(1) Fabric spreading methods

(2) Quality control tests

(3) Embellishment techniques

(4) Stitching defects

(5) Question not attempted

Which of the following is a type of
spreading machine ?
(1) Powered spreading machine

(2) Semi-automatic machine
(3) Automatic machine

(4) Computerised machine
(5) Question not attempted

Which of the following is not an

assembly system in garment
production ?
(1) Progressive Bundle System

(PBS)

Unit Production System (UPS)
Section or Process System
Retail Merchandising System
Question not attempted

(2)
(3)
(4)
)
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A fusing machine is used to :

(1) Attach interlinings to fabric with
heat and pressure.

Join garment parts with sewing.
Cut fabric automatically.
Remove loose threads.
Question not attempted

(2)
)
(4)
)

The application of the water/oil
repellent treatment to fabric/garment

imparts property.
(1) Hydrophobic

(2) Hydrophillic

(3) Resiliency

(4) Heat Resistance

(5) Question not attempted

In apparel merchandising the “Tech
Pack” usually originates from :

(1) Fabric supplier

(2) Buying House/Buyer

(3) Logistics Provider

(4) Export Promotion Council
(5) Question not attempted

The main role of the Marketing
Department in an Apparel Industry is -

(1) To manage sewing operations

(2) To maximize sales and
profitability

(3) To handle all department efficiency

(4) To control inventory

(5)

Question not attempted
Creasing machines are small
machines used for finishing

(1) Pockets or cuffs

(2) Shirts

(3) Kids garments

(4) Collars

(5) Question not attempted
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(1) Strength

Marketing concept address the four
P's : Product, Price, Promotion &

(1) Place (2) Prestige
(3) Presentation (4) Progress
(5) Question not attempted

Good marketing is not an accident
but a result of careful planning and

(1) executioh (2) selling
(3) strategy (4) research
(5) Question not attempted

Which department is responsible for
the planning and preparation of the
budget ?

(1) Finance (2) Purchase

(3) Operations (4) Finishing

(5) Question not attempted

In sales contracts, “Force Majeure”

protects exporters from

(1) Buyer's payment defaults.

(2) Market price fluctuations.

(3) Uncontrollable  events like
natural disasters, strikes or wars.

(4) Trade discounts demanded by

buyers.

(5) Question not attempted

Festive season can be example of
to make maximum sales.

(2) Weakness
(3) Opportunity (4) Threats
(5) Question not attempted

Which modern digital tactics is
widely used by apparel marketing
departments ?

(1) CAD for pattern making

(2) ERP for sewing line balance

(3) Social media marketing platform
(4) Automatic spreading machines

(5) Question not attempted
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is responsible for receiving
storage and issuing of materials.
(1) Purchase Department
(2) Store Keeping Department
(3) Production Department
(4) Marketing Department
(5) Question not attempted

What does a “Material Requisition

Note” 7

(1) Requesting
garment export.

(2) Requesting material from stores

for Production.

approval for

(3) Sending finished goods to
warehouse.

(4) Preparing garment samples on
request.

()

Safety stock is maintained in the
apparel purchase department to —
(1) Stabilize supply chain

(2) Reduce storage space

(3) Lower purchase cost

(4) Avoid supplier contracts

(5) Question not attempted

Question not attempted

Dead stock in the Apparel Industry

refers to

(1) Seasonal
overused.

(2) Unsold or unused materials with
no demand.

(3) Materials in transit.

(4)

)

materials that are

Safety stock kept for emergencies.
Question not attempted

Speculative buying in the apparel

industry refers to

(1) Purchasing only after customer
orders are confirmed

(2) Buying in advance expecting

price rise or demand increase

(3) Buying based on suppliers
request
(4) Purchasing only during

clearance sales
Question not attempted

(©)
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(9)

Why is a purchase order important in
apparel manufacturing ?

(1) It reduces cost of production.

(2) It ensures clarity in order
requirements.

It helps in machinery maintenance.
It eliminates the need for fabric
inspection.

Question not attempted

©)
4)

Trims and accessories suppliers
provide all EXCEPT —

(1) Buttons

(2) Zippers

(3) Sewing threads

(4) Sewing Machines

(5) Question not attempted

Bulk purchasing at better prices

benefits the Apparel Industry by

(1) Increase fabric wastage.

(2) Reducing unit cost per garment.

(3) Increasing overall transportation
charges.

(4) Reducing supplier reliability.

(5) Question not attempted

If a buyer advances the order

delivery by 15 days, which section of

the company calender is most

critically affected ?

(1) Fabric inspection schedule

(2) Sampling approval timeline

(3) Production line balancing

(4) Export documentation
(5) Question not attempted

Why does the purchase department

compare prices from multiple

suppliers ?

(1) To reduce paper work

(2) To ensure quality audit if passed

(3) To get competitive pricing and
reduce risk

(4) To increase order cancellation

(5) Question not attempted
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52.

54.

55.
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What is the main objectlve of Pre-
Production Planning in the apparel
industry ?

(1) To design fashion sketches

(2) To ensure smooth operation flow
(3) To increase retail sales

(4) To advertise garments

(5) Question not attempted

In apparel production, the operations
department mainly focuses on —

(1) Production Planning and Control
(2) Branding and Promotion

(3) Hiring Fashion Designers

(4) Customer Feedback

(5) Question not attempted

What does quality assurance aim to
ensure ?

(1) Only final product quality

(2) Only the marketing strategy

(3) Process from  design
packaging and dispatch

(4) Cost reduction in production

(5) Question not attempted

to

What does the term “AQL”" signify in

‘the context of garment finishing

inspection ?

(1) Average Quality Level
(2) Acceptable Quality Level
(3) Automated Quality Locus
(4) Antistatic Quality Limit
(5) Question not attempted

Failure to follow the company

calender may result in —

(1) Increased fashion trend adoption

(2) On-time delivery

(3) Shipment delays and buyers
penalties

(4) Higher employee satisfaction

()

Question not attempted
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Garment that is not smooth, wrinkle
free or does not show proper
appearance indicates

(1) Poor quality fabric

(2) Poor thread used in stitching

(3) Poor finishing of garment

(4) Mismatch of print

(5) Question not attempted

Packaging is important not only for
the production of the product but
also serve as :

(1) Quality product

(2) Complex graphics

(3) Promotional tool

(4) Promotional budget

(5) Question not attempted

The symbol or logo which are given
by buyers to be printed on the carton
boxes for easy identification are

(1) Shipment marks

(2) Dispatch marks

(3) Approval marks

(4) Production marks

(5) Question not attempted

A garment labelled as “Rain
resistant” will provide protection from
moderate rain for

(1) Many hours

(2) Few hours

(3) Fifteen minutes

(4) One day

(5) Question not attempted

What causes needle damage in
sewing ? :

(1) Excessive presser foot pressure
(2) Loose threads

(3) Wrong size or type of needle

(4) Poor fabric quality

(5) Question not attempted
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What is stickering in the Garment

Industry ?

(1) Paste colourful
garments

(2) Embroidery of different patterns
on garments

(3) Print brand stickers on garments

(4)

(5)

stickers on

Attaching information labels to
garments or packets
Question not attempted

Which of the following is not a type
of merchandising ?

(1) Retail merchandising

(2) Omni channel merchandising

(3) Digital merchandising

(4) Merchandise mix

(5) Question not attempted

Choose the correct sequence of
fashion mechandising process with
the help of given codes :

A. Fashion forecasting

B. Buying

C. Merchandise planning

D. Product specification

E. Design development

F. Sample development

Codes :

(1) BALCDFE
2) ABLCDFE
{3) A, E,D,C.F,B
(4) D,E,C,B A F

(5) Question not attempted

What provides legal protection to a
company against the competitors ?
a. Brand Name

b. Trade Mark

c. Advertisement

Choose the correct answer :

(1) a&bonly (2) b&conly

(3) a,b&call (4) a&conly
(5) Question not attempted
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is calculated as a difference
between cost price and selling price.
(1) Discount
(2) Mark-up
(3) Shipping
(4) Return charges
(5) Question not attempted

Fashion Merchandising primarily

involves

(1) Designing clothes only

(2) Buying raw materials

(3) Manufacturing textiles

(4) Promoting and selling fashion
products

(5) Question not attempted

Planning and selling fashion
products based on trends at right
time, right place, right quantity and
right price to meet customer demand
is ;

(1) Fashion Designing

(2) Fashion Merchandising

(3) Fashion Buying

(4) Fashion Selling

(5) Question not attempted

Open To Buy (OTB) in merchandising

planning means —

(1) The cost of building a store.

(2) Helping the business achieves
its budgeted sales.

(3) Value of goods already sold.

(4) Price fixed for clearance sales.

(5) Question not attempted

In merchandising, lead time refers to

(1) Time taken to train the worker

(2) Time between order placement
and delivery

(3) Break time for workers

(4) Extra time for shipment

(5) Question not attempted
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74.

A merchandise mainly acts as a link

between

(1) Production department and HR
department

(2) Finance and Store department

(3) Designer and Warehouse

(4) Design and Sales

(5) Question not attempted

Which skill is most essential for a

merchandiser to perform

responsibilities effectively ?

(1) Strong communication and
negotiation skills

(2) Stitching and tailoring skills
(3) Retail sales skills only

(4) Artistic drawing skills

(5) Question not attempted

The exterior display includes

(1) Window and Store Front display
(2) Shadow display

(3) Store layout

(4) Assortment display

(5) Question not attempted

“The Rule of Three” in visual

merchandising suggests that

products displayed in groups of three

(1) are easier to stock

(2) can create more visual appeal
and balance

(3) can reduce theft in stores

(4) will lower the display cost

(5) Question not attempted

In the merchandising process,
controlling helps to
(1) eliminate the need for planning.
(2) reduce fashion research
activities.
(3) compare actual sales with
planned sales.
(4) increase production costs.
(5) Question not attempted
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79.

80.

Which type .of store display is
designed to encourage impulse
purchases near the billing counter ?
(1) Window display

(2) End-cap display

(3) Point to purchase display

(4) Cross merchandising display

(5) Question not attempted

When merchandise is displayed
behind glass without allowing the
store interior to be seen is called —
(1) Open window display

(2) Closed window display

(3) Island window display

(4) Semi-opened window display

(5) Question not attempted

Which of the following is the primary
element of visual merchandising in
retail ?

(1) Store layout

(2) Advertising media

(3) Employee training

(4) Supplier network

(5) Question not attempted

The front window display of a retail
store is mainly designed for following
objective :

(1) Store additional stock

(2) Improve employee motivation
(3) Reduce operating costs

(4) Attract passerby customers

(5) Question not attempted

A ‘dump bin’ display is best suited to

display

(1) Fresh arrivals

(2) Premium merchandise

(3) Discounted or low cost small
products

(4) Customized fashion apparel

(5) Question not attempted

Silent sales person for retailer is
(1) Signage

(2) Salesman

(3) Store Operator

(4) Fashion Designer

(5) Question not attempted
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Innovation in entrepreneurship refers
to

(1) Making traditional  product
cheaper
(2) Introducing new or improved

products and services

Making copied product
Eliminating competitors
Question not attempted

(3)
(4)
®)

Risk

means

(1) Jumping into unknown ventures
without analysis.

(2) Taking calculated
achieve realistic goals.

(3) Avoiding failure at any cost.

(4) Depending on luck in business
decision.

(5) Question not attempted

An entrepreneur who blindly follows

the traditional methods of production

inspite of the loss in business is

called

(1) Drone entrepreneur

(2) Adoptive entrepreneur

(3) Innovative entrepreneur

(4) Fabian entrepreneur
(5) Question not attempted

taking in entrepreneurship

risks to

Which of the following is not a career
option in the field of fashion designing ?
(1) Fashion stylist

(2) Sketching assistant

(3) Fashion coordinator

(4) Fashion follower

(5) Question not attempted

What is one of the main benefits of
entrepreneurship for society ?

(1) .Increased Income inequality

(2) Job creation

(3) Reduced competition

(4) Stagnation of the economy

(5) Question not attempted
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. 88.

89.

90.

- 91.

Which of the following is not the
responsibility of a garment
technologist ?

(1) Costing and budget management
(2) Quality assurance and control
(3) Preparation of fit testing samples
(4) Visual displays

(5) Question not attempted

A professional who creates sketches
and illustrations of new clothing
designs is known as —

(1) Fashion lllustrator

(2) Fashion Stylist

(3) Fashion Journalist

(4) Pattern Maker

(5) Question not attempted

A realm of designers running

exclusive labels unlike the mass

produced fast fashion is termed as

(1) High end fashion garment

(2) Haute couture designer

(3) Both High end fashion garment
and Haute couture designer

(4) Fashion illustrator

(5) Question not attempted

A display that is visible from all four
sides in the middle of the store is
called —

(1) Corner window display

(2) Elevated window display

(3) Island window display

(4) Arcade window display

(5) Question not attempted

Who is mainly responsible for creating

garment blueprints and cutting guides

in the clothing industry ?

(1) Fabric inspector

(2) Technical designer and pattern
maker

(3) Sewing operator

(4) Store manager

(5) Question not attempted




92. frafaflgs § @ &W @ Suwfia | 922 Which of the following sets of

93.

94.

95.

HA-SE 1 8 7

i
i

(1) 9ER 6 JIEHH, amEf e |

HEMHT, IATE ST

(2) WK IHEYF, A A T

(3) TIEUM T IauTEA, famE &,
IcaTed TRGE

(4) 3cTed  wHAyu, HHEAT 3
a1, famm= ¢

(5) I e

SR O CEC SR 11 1 C K

IR TRETR |

(1) S=gen (2) HETEhIfd

(3) IrfeEE (4) SR ST

(5) IR T

& (A) SR HR (R) :

(A) : mﬁwwwnﬁﬁmﬁgﬁﬂ%mﬁ
IETEH AT i A B! 2 |

(R) : ¥% gEfcIT Fifeh wEaf=T 3@l 1
i g o gaE fafyear & =y
HA B |

L

(1) (A) 3 (R) THI T8 & 3 (R); (A)
i T AT B |

(2) (A) 3R (R) SH1 w&l &, wife (R),
(A) & T T TE 2 |

(3) (A) =& 2, dAfera (R) Tera 2 |

(4) (A)7Tera 2, A (R) 981 2 |

(5) FFFARE ¥

Geu &9 # A HEiaeE gerd:

faferfiga @ geafoa g -

(1) Tershy wrei b1 e ST

(2) R yeIH, Wik HawgT AR F=R
I AR AT |

(3) fortta fratd dum =6t |

(4) TR HHATEL <l Tl T |

(5) Frgaied we

:
]
i

i

94

93.

95.

responsibilities belong to the
merchandiser ?
(1) Market knowledge, sourcing,

product development

(2) Market research, planning and
control, sourcing

(3) Research and development,
advertising, production supervision

(4) Production supervision,
sourcing, advertising

(5) Question not attempted

International trade contributes and
increases the world

(1) Population (2) Inflatlon

(3) Economy (4) Trade barrier
(5) Question not attempted

Assertion (A) and Reason (R) :

(A) : Standardization strategy reduces
production cost in international
marketing.

(R) : This is because the companies
manufacture products in bulk
using same specifications.

Codes :

(1) Both (A) and (R) are true, and
(R) is the correct explanation of
(A).

(2) Both (A) and (R) are true, but
(R) is not the correct explanation
of (A).

(3) (A)is true but (R) is false

(4) (A)is false but (R) is true.

(5) Question not attempted

Retail execution mainly refers to —

(1) Planning sales targets

(2) Implementing in store display,
stock arrangements and
promotions

(3) Preparing financial reports

(4) Recruiting store staff

(5) Question not attempted
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96.

9i.

98.

99.

100.

WTO stands for

(1) World Technology Association
(2) World Time Organsation

(3) World Tourism Organisation
(4) World Trade Organisation

(5) Question not attempted

In International marketing, currency

used within many countries is

(1) different

(2) one sided

(3) low or negligible

(4) the same as in domestic
marketing

(5) Question not attempted

Political instability in a foreign
country may lead to :

(1) Increased market predictability
(2) Reduced business risk

(3) Disruption of business operations
(4) Easier investment opportunities

(5) Question not attempted

Post-Covid, resilient Indian
companies are leveraging which
strategy to expand export markets ?
(1) Solely domestic expansion

(2) Domestic and International
expansion simultaneously
Reducing export operations
Reducing import operations
Question not attempted

)
(4)
®)

The nature of International marketing

can be best described as :

(1) Static and unaffected by global
changes.

(2) Conservationist nature,
competitive and challenging

(3) Isolated from global events

(4) Simple compared to domestic

marketing

(5) Question not attempted
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101.

102.

103.

104.

1085.

An is a tax or a duty levid on
exported commodity.

(1) Import tariff

(2) Export tariff

(3) Transport tariff

(4) Free trade tariff

(5) Question not attempted

For a micro garment exporter with
limited capital aiming to test
overseas markets, the preferred
entry mode is :

(1) Joint venture

(2) Subsidiary company

(3) Direct exporting

(4) Greenfield investment

(5) Question not attempted

Which of the following is NOT a

challenge in International marketing ?

(1) Technological changes

(2) Greater competition

(3) Private and liberal policies
shifting focus from customers

(4) Homogeneous consumer
preferences everywhere

(5) Question not attempted

Due to FDI policies, Foreign Apparel

Brands adopt which mode, while

entering in Indian Market ?

(1) Pure exports only

(2) Licensing only

(3) Joint ventures or subsidiaries
company

(4) Digital entry only

(5) Question not attempted

In International Marketing, the
transportation and logistics

challenge occurs mainly due to :

(1) Short delivery distances

(2) Single mode of transport

(3) Long distances, multiple modes
and customs delays

(4) Elimination of shipping costs

(5) Question not attempted
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Franchising is most used for —

(1) Selling products, use the name,
use production and marketing
techniques of a franchiser

Bulk raw material exports by a
franchiser

Industrial machinery
manufacturing by an exporter.
Commodity trading by a
businessman.

Question not attempted

2)
3)
(4)
()
What is the primary difference

between a merger and acquisition ?
(1) A merger involves one company

purchasing another, while an
acquisition involves  equal
partnership.

(2) A merger combines two

companies into a new entity,
while an acquisition involves one
company taking over another.

(3) A merger is always hostile, while
an acquisitions is always friendly.

(4) A merger involves only financial
assets, while an acquisition
involves physical assets.

(5) Question not attempted

India’s Merchandise Exports from

India scheme (MEls) requires

exporters to have :

(1) GST registration only

(2) IEC and valid exports under
specified sectors

(3) Shipping bill only

(4) Certificate of free sale

(5) Question not attempted

‘Maruti-Suzuki” is the best example
of which strategy in International
marketing ?

(1) Wholly owned subsidiary

(2) Joint venture

(3) Contract manufacturing

(4) Direct exporting

(5) Question not attempted
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110.

111.

112.

113.

114.

Co-operative distribution is beneficial

for —

(1) all the member of an organisation.

(2) an individual company.

(3) different producers of different
markets.

(4) distributors and retailers.

(5)

Question not attempted
Which of the following best
describes “Channels of distribution”
in International marketing ?
(1) The methods used
International Advertising.
(2) The path through which goods
move from producer to the end
consumer.
The financial
supporting trade.
The transportation used
exporting goods.
Question not attempted

for

institutions

3)
(4)
©®)

Cash Grants, at low rate and tax
holidays are examples of

(1) Quotas (2) Tariffs

(3) Subsidies (4) Discounts
(5) Question not attempted

for

BOP stands for

(1) Bank of Payment

(2) Barrier of Payment

(3) Bill of Payment

(4) Balance of Payment
(5) Question not attempted

In India, which authority primarily

issues the certificate of origin (Non-

preferential) for textile export ?

(1) DGFT (Directorate General of
Foreign Trade)

(2) Export Inspection Council

(3) FIEO (Federation of Indian
Export Organisations)

(4) RBI (Reserve Bank of India)

(5) Question not attempted

54



115.

116.

117.

118.

54

- ey Fad B

(1) T fasiam <w 3R foepmasiier ¢91
& SITIR FHEAT

(2) rg el 7€l semem

(3) gaTeH W HE g

(4) F=_vfEefs W wfaee i o |

ghd g |
(5) Irgaied e
HATRrhTer g & HT ok
R fefafga i a R greame s=a 2 2
a. s g=h
b. =i 9™
c. WMl Irer=

%< , .
(1) asbwdEgd| (2) adci@as |
(3) asb g | (4) a,bIcEAE|

(5) 3rgaid g™

Fr=ferfiaa 1 faem =t
gl ' il
A @ 3w i feshi o
aAfen
B. 3afy i. ST AT
SHTOT-9 wrgr%ﬁT
o iii. 7ol
ATSHE
D. =i iv. it
ElSIE] SATfereRTiS
Tt eware
A B G D
) i v il
(2) i v i
3) i ii iv il
(4) iii i iv il
(5) 3Tt s
_ FoUYE AR F wed 31 3w
<l ST ATt e fafyr @ it frafas =
FHAF TR T S MY I % FoTw e
el YT YEH il 2 |
(1) &e fad (2) @
(3) Gemm @ (4) g
(5) i wed

(%) FeprEll &

: 115. Turnkey contracts refer to

I

25

116.

118.

(1) Business Agreement between
one developed country &
developing country.

Will not create a competitor
Tight control of operations

Can earn a return on knowledge
asset

(5) Question not attempted

Which of the following documents is
required for customs clearance in
most countries ?

a. Packing list

b. Commercial Invoice

¢. Pro Forma Invoice

Codes :

(1) a &b are correct.

(2) a & care incorrect.

(3) a &b are incorrect.

(4) a, b & c are correct.

(5) Question not attempted

. Match the following :

List-1
Bill of Lading .

List-1l
Sales
transaction
Merchandise
freight
Country of
Origin
Legal official
shipping
document

A.

Certificate of i
Origin

Export iil.
License
Commercial
invoice

B.
.
D. iv.

Codes :

A B C
(1) i v i i
(2) i diooivo i
(3) i v i
(4) iii i iv i
(5) Question not attempted

is the payment method most
often used in international trade
which offers the exporter best
assurance of being paid for the
product sold internationally.
(1) Billof lading (2) Letter of credit
(3) Open account (4) Drafts
(5) Question not attempted
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119.

121.

122.

123.

What is an alternate term for a
distribution channel ?

(1) Marketing channel

(2) Supply chain

(3) Marketing chaln

(4) Place

(5) Question not attempted

The most significant international
fashion trade fair for fabric is

(1) Premiere vision Paris

(2) Yarn shown

(3) Pitti folate

(4) Salon

(5) Question not attempted

The main propose of International
advertising is to :

(1) Encourage only local customers
(2) Reduce trade tariffs

(3) Create awareness, promote
products and build a global
brand image
Replace
completely
Question not attempted

selling

(4)
®)

personal

For a person to person customers,
the most suitable promotion tool is
(1) Sales promotion

(2) Personal selling

(3) Advertising

(4) Publicity

(5) Question not attempted

The “Niryat Mitra” mobile app,

designed to support garment

exporters in India, provides which

key promotional feature ?

(1) Product catalog distribution

(2) Real-time export policy updates
and event calenders

(3) Automated digital ads creation

(4) Online influencer marketing tools

(5) Question not attempted
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The second largest producer of silk
is

(1) Thalland (2) China

(3) India (4) Brazil

(5) Question not attempted

Which product type is gaining
popularity due to health conscious
consumers ?

(1) Formal wear (2) Athleisure
(3) Sleepwear (4) Ethnic wear
(5) Question not attempted

is the largest cotton-
producing state in India.
(1) Karnataka  (2) Haryana
(3) Rajasthan (4) Gujarat
(5) Question not attempted

is the process required to
convert materials (Input) into
complete products (output).

(1) Production (2) Research

(3) Planning (4) Strategies
(5) Question not attempted

The process of converting waste
material of textiles into new prodUcts
and objects is called

(1) Recreation (2) Redesagmng
(3) Reformation (4) Recycling

(5) Question not attempted

Which of the following sectors in the
clothing industry generates the most
employment in Asia ?

(1) Fashion Designing

(2) Garment Manufacturing

(3) Textile Dyeing

(4) Export Documentation

(5) Question not attempted
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35.

The first NIFT in India was
established in in 1986.

(1) Bhopal (2) Mumbai

(3) New Delhi (4) Ahmedabad

(5) Question not attempted

Which government scheme supports
employment in the textile sector ?

(1) Digital India

(2) Make in India

(3) Swachh Bharat

(4) Samarth Scheme

(5) Question not attempted

Which segment of the economy
does the Clothing Industry primarily
belong to ?

(1) Primary Sector

(2) Secondary Sector

(3) Tertiary Sector

(4) Quaternary Sector

(5) Question not attempted

. In the Indian context, the “Make in

India” initiative has helped the

Textile Industry mainly by —

(1) Increasing Import tariffs on raw
coftton.

(2) Encouraging domestic
manufacturing and exports.

(3) Reducing demand for traditional

(4)

(5)

textiles.
Limiting investment in Textile
machinery.
Question not attempted
4. Which of the following is a major
strength of the Handloom Industry in
India ?
(1)

(2)
)

(4)
(5)

One of the main reason for high
employment in the clothing industry is —
(1) High automation

(2) High skilled environment

(3) Labour Intensive Processes

(4) Limited Export Market

(5) Question not attempted

High automation and mass
production

Its uniqueness

Heavy dependence on imported
raw materials

Limited Product diversity

Question not attempted
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137.

138.

139.

140.

is famous for its

handloom sarees like Banarasi ?

(1) Tamil Nadu (2) Uttar Pradesh
(3) Rajasthan (4) Kerala

(5) Question not attempted

One of the main export related

problems for Indian readymade

garment unit is —

(1) Lack of design diversity

(2) Excessive automation in
Production

(3) Overreliance on domestic buyers

(4) Fluctuations in Foreign Currency

Exchange Rates

(5) Question not attempted

What is a major trend driving the
growth of the apparel industry ?

(1) Fast fashion

(2) Decline in e-commerce

(3) Reduced consumer spending
(4) Decreased demand for athleisure
(5) Question not attempted

Which ancient civilization provides
the earliest evidence of cotton
threads in India, dating back to
around 4000 BC ?

(1) Harappan Civilization

(2) Vedic Period

(3) Mauryan Empire

(4) Indus Valley Civilization

(5) Question not attempted

Which country was a leading
exporter of textiles in 2024 ?
(1) China
(2) India
(3) United States of America
(4) Japan
(5) Question not attempted
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141.

142.

| 143.

144.

145.

Which segment holds the largest
share in the global clothing market ?
(1) Kids wear (2) Sports wear
(3) Women’s wear (4) Men’'s wear
(5) Question not attempted

What opportunity does the “Bharat
Tex 2025” roadmap emphasize for
India’s textile industry ?

(1) Reducing exports

(2) Moving to low value vyarn
production

(3) Embracing sustainable and

technological innovation.
(4) Sunset handloom industry
(5) Question not attempted

Apparel Export Promotion Council
incorporated in , it is the official
body of apparel exporters in India
that provides invaluable assistance to
Indian exporters as well as importers.
(1) 1978 (2) 1999
(3) 1985 (4) 1975
(5) Question not attempted

What is the primary objective of

TCRC ?

(1) Advice government on export
policy.

(2) Preserve traditional textile

practices and provide a

repository and research platform.

Test textiles for export

compliance.

Promote technical textiles.

Question not attempted

3)

(4)
®)

The First Ready-to-Wear garments
were primarily made for —
(1) Farmers
(2) Factory workers
(3) Soldiers during the world war-I|
(4) Royal families
(5) Question not attempted
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146.

148.

149.

Which scheme by the Ministry of

Textiles supports the creation of world-

class infrastructure for textile units ?

(1) Jute Technology Mission

(2) Scheme for Integrated Textiles
Parks (SITP)

(3) All India Handlooms Board

(4) Cotton Mission

(5) Question not attempted

. What is the allocation for the Cotton

Mission in the Union Budget 2025-26 ?
(1) INR100Cr (2) INR600O Cr
(3) INR1,000Cr (4) INR 2,000 Cr
(5) Question not attempted

What is a key role of the Textile
Committee in India ?

(1) Conducting agriculture research

(2) Ensuring quality control and
standardization in textiles

Managing textile exports
Developing chemical dyes
Question not attempted

(3)
(4)
®)

Which textile research association
has got centre of excellence for
protective textiles ?

(1) SASMIRA

(2) NITRA

(3) SITRA

(4) BTRA

(5) Question not attempted

0. Which scheme by the Textile
Ministry promotes technical textiles
in India ?

(1) Make in India

(2) National Technical Textiles Mission
(3) Skill India

(4) Digital India

(5) Question not attempted
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