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1.

Which joint venture creates economies of scale
and reduces costs for buyers and suppliers?
(1) Horizontal Joint Venture

(2) Project Based Joint Venture

(3) Function Based Joint Venture

(4) Vertical Joint Venture

(5) Question not attempted

Which of the following departments works as a
mediator between factory and buyers?

(1) Merchandising department

(2) Pattern making department

(3) Design department

(4) Marketing department

(5) Question not attempted

Folding and Tagging is performed by -

(1) Quality
Department

Control/Quality Assurance
(2) Sewing Department

(3) Finishing Department
(4) Washing Department
(5) Question not attempted

If we conduct SWOT analysis of Indian Textile
Industry, which of the following is not a
strength?

(1) Low per capita domestic consumption of
textile indicates significant potential growth.

(2) India is rich in highly trained man-power.
The country has a huge advantage due to
lower wage rates.

(3) Indian Garment Industry is very diverse in
size, manufacturing facility, type of apparel
produced, quantity and quality of output, ¢
and requirement of fabric. !

(4) India is highly competitive in spinning sector
and is present in almost all process of value-
chain.

(5) Question not attempted

1. @eeR vd gfiadit @ 49 B Hge

Seq Sed &I Haeagdr gaq ardl § A
I~ Pl &7

(1) &fers wgad S

(2) RIS meTRa Agad Sem

(3) P} smERa g Sem

(4) SRR Hgaa Sed

(5) sk e

- = A [ e o eREE sk At &

9 AR BT BT PRAT 27
(1) st fawmr

(2) Ue+ AfbT Ry

(3) feoms= oy

(4) fauur fqWrT

(5) argxiRa weA

- 8 &A1 (folding) 3R ST HAT (Tagging)

grIfed feam ST &7

(1) oI fRIFvT / T[oTas SMredTEe fa9RT gy
(2) Rreg v mT g

(3) gRwHYOT 9T gRT

(@) gerrg 9T g

(5) SrgRT uE

- It B9 RO Tdelsd SalT &1 SWOT

fageryor o €, a1 fre1 § 9 w1 v wifed &

g?

() ufd aafdd SIS &1 &9 =xe STAM,
Hewaqul §Mifaa gfg ot iR 3 &war 2

(2) R A9 wfdd & Swa ufderr # e
3R T P BH AUIGY &I &I o UL 2 |

(3) WA uRens Qe e, T g,
ANTa AR a9 @] asgdaret H fafduan
forr g 2|

4 IR ®ars a9 H S ufmdl ® 38R
4G Uishar # T 9 e
SufRerd 2|

(8) arg<iiRa u=
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- Select the incorrect statement out of

5. What is micro merchandising?

(1) Developing focal points in the middle of
categories or aisle runs

(2) Using mannequins to display clothing

(3) Using visual merchandising techniqu
create a positive shopping experience for
customers

(4) Using end cap fixtures, lighting and color to
highlight featured products.

(5) Question not attempted

- Which of the following an advantage of
Domestic marketing?

(1) Familiarity with culture and language

(2) Political impact

(3) Highly competitive

(4) Vulnerability to economic condition

(5) Question not attempted

‘@;‘

following - &

(1) Franchisee has right to sell using his own
name.

(2) Franchising is grant of the right to do
business to an independent entity.

(3) Franchiser supplies important ingredient for
the finished product.

(4) Franchisee has right to use marketing
techniques of franchiser.

(5) Question not attempted

- Tariffs in international trade refer to -

(1) Duties or Taxes imposed on internationally
traded goods when they cross the national
borders

(2) Political and Government Environment

(3) Trade promotion
(4) Mobilise revenue for the government

(5) Question not attempted

- HIgek! ey @ 87

(1) faf=r & o1 IforR & w7 # 3% &g
[CEaRRICRGI

(2) BUS yafRid o=+ & o7y AArags &1 SUANT
HRAT

@) sl & foU WeRAS TWHIGIN! 3V
T @ fory [agerer AT ad-ie &1
SO HRAT

4 7y w9 9 yeRid STkl | e ig
3R AT BT SUFRT HRAT

(5) sy wed

- T A I R fauvE &1 U A 8

(1) F¥pic gd |9 9 gRET g
(2) IoHIfa® uaa

(3) et mfcreert

(@) anfdfer Rerfer & wfdy swRaRem

(5) SrgxiRa U

- 9 A 9 Tad sUF BT T BN —

(1) =amgsil BT (Franchisee) &I 3107 A1 |
ATl 9 BT JIEBR BT © |

(2) BTSN U Wad 3PS Bl FIAI B
H1 AMBR Wipd < A 7 |

(3) h=aTsoR  (Franchiser) 9IR A1 & ford
TEaqUl T B YRS BT 2|

(4) weargsil TEIar (Franchisee) @1 h=algo}
(Franchiser) @1 T&-Idb] BT AN B B
AfIPR BT 2 |

(5) JrgRa U

- RIS @R # 2R% &1 a7 -

(1) I ARl B UR R W RIS
AUR I FEAT W RN S drell Yok
JAAT P

(2) VST dAT ARG IeTaRoT
(3) @TUR HaEA

(4) WHR & 1Y Iog FerT
(5) araRd ued
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9.

10.

11.

12.

During the order confirmation responsibilities,

merchandising department do the following

except -

(1) Workout the initial costing

(2) Communicate with buyer regarding
discrepencies in the order sheet

(3) Pass the correct order sheet to all concerned
departments

(4) Check all the details in the order sheet once
received from buyer

(5) Question not attempted
Which of the following is the first step of
Purchasing Procedure?

(1) Purchase order management
(2) Supplier sourcing

(3) Identification of need

(4) Requisition reviews

(5) Question not attempted

Assertion (A) : Procuring raw material

i %
completing production on time are conducted by

Production Planning and Control Department in
a Garment Factory.

Reason (R) : Small size factories do not keep a
separate department for production planning.

(1) (A) is true but (R) is false.

(2) Both (A) and (R) are individually true and (R)
is the correct explanation of (A).

(3) (A) is false but (R) is true.

(4) Both (A) and (R) are individually true but (R)
is not the correct explanation of (A).

(5) Question not attempted

When and where the first Ready-Made Garment

Factory was established?

(1) Dacca -1908 (2) New York- 1831

(3) London-1935 (4) Paris-1842

(5) Question not attempted

10.

12.

e YIGRY @l @ AR HASISoN

farT 1 3 9 fraer Brear 9y wft &

BT 57

(1) IRMS T R SR AT

(2) sifeR e 4 T fadwfa o gen 4 sarei
| Harg HRAl

(3) T wHaa fqmT &7 |21 sifsx ofe o

(@) war ¥ Ut ifeR ¥fie # Wit faavor Siee

(5) SrgiRa g

FraforRead # | ST 59 Uihar &1 el @R

87

(1) T STeer yda

(2) smyfiferat wRfT

(3) rraeRAT BT YA

(4) |7 T

(5) srgaiRa ue

- B /FUT (A) : Th TRHC Bagl H,

Seared e vd ST faumT gRT e Are
U] HRAT 3R I T TR QX a1 e
2l

% /BRUT (R) : BIC JHR B Bidgai 7 9IH
Iqred e fawmT =8 siaT 2

(1) (A) T & <IfhT (R) 39T B |

(2) TF1 (A) 3R (R) AT ©Y & A & ToI1
(R), (A) & W& T & |

(3) (A) I & offh (R) 9 2|

(4) TFT (A) 3R (R) Afd ®9 9 99 €
AfFT (R), (A) & TE aam=r 8 2

(8) srgaiiRa we

T NS MRA< Ba! B9 AR daf g

B g o

(1) THT-1908 (2) =IT@—1831
(3) FgT—1935 (4) ORT—1842
(5) Sr<IRT U

28 - 11

Page 4 of 32



13. Which of the following factors does not affecta 13- 7= % & FIF9T FRS N TN B R
company’s choice of international market entry IoTR ¥ 9 @1 UG BT gEad @l dRan
strategy? 3?7
(1) Marketing (2) Sourcing (1) fago= (2) \RAT
(3) Control (4) Coordination () for=m (4) FH=y
(5) Question not attempted (5) areiiRa oo

14. Most appropriate stitch to finish knitted fabrics 14 S a1 @1 GRS 3 Halgd SUYF Cidhl
is - £= _ .

(1) Plain stitch (2) Running stitch 10 (@) e 2t
(3) French knot stitch ~ (4) Zig-zag stitch @) 55 e =i () ForT—GHT et
(5) Question not attempted (5) orgefa s

15. Progressing is concerned with - 15. grf¥T w=faa & —

(1) Price, quality and quantity of materials are (1) w7 S, 91 vE e e
usually specified. gafeiRa gt 2 |

(2) Purchase department is the biggest money (2) ®g T s § 99 31fde o9 W e
spender with the company. CICINGE I

(3) Ensuring that the ordered materials arrive at (3) g8 YR Fx= ¥ o e &l 75 Al
the correct time. e T W IEA 7 |

(4) Supplier is stable and reliable. (4) amgfcfear Rer ta fwama I 2|

(5) Question not attempted (5) 3T U

16. Merchanding control covers following except - 16, 99 H oo, B BISHY HUSISIIT
(1) Buying iz § weifea B9 2 |
(2) Issue of merchandise to stores REL
(3) Visual display @) TR I FeierEs P T
(4) Pricing of purchase g

@) B9 B Jea—FRo
(5) Question not attempted (5) o T
17. What is a marquee? 17. A1t @ &7
(1) A sign that is used to display the store name. () v g ot SUaT R & T F&fid
(2) A type of entrance that is often used at high- & o far s & |
end stores. (2) U YHR BT YT gR Sl AR 9= WY
; : . gl H IUANT T e 2 |
(3) SOZEZ window that is used to dlsp1ay' @) v T8 Resed R ST S @)
' ‘ : : . UeRid @R @ forg fobar SIrem 2 |

(4) A type of flooring that is often used in retail @) v TR FT B T awRR g ger
stores. SN "R

(5) Question not attempted (5) areiRe e
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18.

An act of a machine that automatically lays the

fabric down in layers it is called -

18. v 799 &1 R 8 wWarferg w9 9 Hus

gﬁmﬁﬁﬂ%%maﬁ?m\mm T, BEdrd

(1) Finishing (2) Scheduling (1) f5Mf3T (Finishing) (2) Srgdra=
(3) Pressing (4) Spreading (Scheduling)
3 T i 4 i
(5) Question not attempted (3) URHTT (Pressing)  (4) AT (Spreading)
(5) argaIRa we
19. What is forward scheduling? 19. BiREE WASY[ST T 77
(1) Planning the task from start date to shipping (1) ames fafer & Rifth fofer oo arl 1 o
date SFIT
(2) Planning the task for every department e * forw o P P
tel .
P (3) Forarr oy & et Rl o el Y o
(3) Planning the task from due date to start date e
(4) Planning the task from shipping to selling 4) 9751 ofe™ ¥ fOpg a6 ) B AT g9
(5) Question not attempted (5) argaiRa wed
20. Jdentify the goal of store among the following - 20 395 ¥ WR & &I I UgaAM —
(1) Liberal in expenses (1) =t & SardT
(2) Motivate customer to save money (2) gDl B g9 FE B ford URT HRA
(3) Protect the image of the store = (3) R @I BT BT YR HH
(4) Causally show the merchandise to customer > (4) TTES B ATIRATE!  ARGY @
(5) Question not attempted (5) SraRa ure
21. Which of the following is not a criticism of 21. /9= # '% HI! MU= & 3el==T 81 87
' ?2 .
adverflsement. (1) T8 E'E[Th'cﬁTsﬂ' EB- Q'F‘f aﬁ_ m %I
(1) It increases knowledge of consumers. - _
(2) It increases wants of consumers. (2) 78 IYHaRTIel BT SO FY I B |
(3) It increases prices. (3) 7% e G FRT T |
(4) It rises unhealthy competition. (4) I8 ey UfoRuEl B 9o & |
(5) Question not attempted (5) AR wed
22. South India Textile Research Association was  22- |I3Y ST <acisd REd UHIfUe= &)
established in the year - RS2 LIS | IR, 99 ¥ g3 |
(1) 1955 (2) 1956 (1) 1955 (2) 1956
(3) 1953 (4) 1954 (3) 1953 (4) 1954
(5) Question not attempted (5) TR U
23 of shrinkage in woven fabric garments ~ 23- g+ §U T H......... Rige SRId U 3 Wer
acceptable.
(1) 5-6% (2) 2-3% (2) 2-3%
(3) 3-4% (4) 4-5% @) 4-5%
(5) Question not attempted
28 - 11 Page 6 of 32



24. U <o R WifeT & forg fog o3 @
SuT fdar Sirar 27
(1) IRCH w7
(2) wete <lie #9=
(3) et Ared 99 Rea 73
(4) R feng #73i=

24. 'Which machine is used for creating Pin tucks and

Smoking?

(1) Bartack machine

(2) Flat lock machine

(3) Multi Needle chain stitch machine
(4) Zig-zag sewing machine

(5) Question not attempted (8) SrgaRa we
25. Which country is the pioneer of ISO 90007 25. @I4AT < ISO 9000 &7 3R0fr 87
(1) U.S.A. (United (2) Ttaly (1) Hga I RS (2) geeh
States of America) (3) S @) free
(3) Germany (4) Britain
(5) Question not attempted (8) Frgeiive W=
26. Which product is known as White Gold in textile ~ 26- T J&NT H P11 UG ABE AHT BB
industry? &?
(1) Cotton (2) Aluminium fOA (2) TegAtera
(3) Jute @) silk @) ope )
(5) Question not attempted (5) SrgeiRT w2
27. What is the responsibility of a fashion modeld sz 27- HIF Aled &1 T G 87
(1) Create new styles in garments [ (1) uRy=T % =8 Sfordt g=r=T
(2) Create moodboard to show clients () IEF B @M & oy gears a9 m

(3) o & foIy U™ Ud QaasiST &1 gATd R
@) y=R & fog dferdt vd svel &1 ufaffta

(3) Select the props and accessories for show

(4) Represent styles and brands for promotion

HRAT
(5) Question not attempted (5) s e
28. Which is not a function of Merchandising 28 FA=SERT fAWTT &1 FHiT &1 78T &7
division?
(1) Planning (2) Advertising (1) FrirsT (2) fasmy
(3) Coordinating (4) Directing (3) o= (4) =
(5) Question not attempted (6) ergaRT we

= # o fara fauve o1 Safee famy

29. Which of the following can’t be a way of 29

personal selling in export marketing?

(1) By visiting customers in the foreign market
(2) By visiting Government departments of.th
country :

(3) By meeting customers in the trade
fairs/exhibitions
(4) By meeting customers who are visiting India

(5) Question not attempted

Uy el BT ehare

(1) el IR o uTEd! ¥ qWd HE
(2) <91 & WRHRT i # He wA S
(3) =R T / yeeital # Tt | fAer
() IRT ¥ oM D! | e

(5) arg<IRd we=

28 -
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30.

Choose the correct statement -

(1) Textile Industry is not concerned with
clothes.

(2) Textile Industry is less concerned with
fashion aspect. ,
(3) Textile Industry is much concerned wiﬂj
fashion aspect.
(4) Textile Industry and Fashion are synonym.
(5) Question not attempted

30. WET o BT T DT —

(1) THACIse SO, BUs! W ARG T8 ¢ |

(2) CoHCISel SR, BYA b US] W HH
R B

(3) SHICTYS TEN, HYF & Uge[ W SIMEI
TR B |

(4) SaqeTsel ST 3R B3 gibarE €|

(5) SrRa e

31. What is the sequence of last four steps of Product 31+ Jreae #ei~esfoiT ufivar & sifow ar ==ol &1
Merchandising Process? HH T &7
(1) Order conformation — Sampling — (1) amer e IIRAT — TR ISF -
Business meeting — Shipment
(2) Business meeting — Sampling — Testing — ST
Shipment (2) TR 98F — VT — SRET — T=]H
(3) Garment sampling — Testing — Garment (3) aRy™ dwafeiT —» TRET — TRu= o
making — Shipment — e
4) é}lzli_nnenttmaking — Testing — Sampling — (@) qReTe BT — 2T — AT s TEE
ipmen
(5) Qu:stion not attempted (5) Srgaee e
32. The word entrepreneurship orginated from - 32. IEMAT T HT I<TH Hel d 27
(1) English word (2) French word (1) sRaw == | (2 wg =g A
(3) Russian word (4) Italian word (3) WRH I8 | (4) gform v 9
(5) Question not attempted (5) argeRe we
33. Which of the following is the function of 33. f=foRag # & ey BARE fawT &1 v
finishing department? 27
(1) Stain removing (2) Advertisement (1) sy BT (2) fasmu=
(3) Sewing (4) Scheduling 3) R (4) SR g
(5) Question not attempted (8) srRa e
34. Which management information is provided by 34 a0 oW1 gRT BRIl Yee QAT &F SIdl 87
the finance department? ™) 3o oM ik wip @R
(1) Balance sheet and stock level
(2) aRem @1 2elt
(2) Style of garment
(3) Schedule of floor level production (3) FeilR R SHTGT DT A
(4) Marketing area (4) fauorT &=
(5) Question not attempted (5) argia ued
35. Consumer trade show is a type of - - JUATERIT TR TG oo Gl
(1) Advertisement (2) Licence ?IT—'—\I el o
(3) Franchise (4) Exhibition 3) 5 : (@) Ty
(5) Question not attempted (5) SR we
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36. To decide freight on board of a garment factory ~ 36- U®% HUST Hhag! & gl W 4TSl G &R B 17
g
makes cost sheet which does not include - T gae A A S § o affer
T8 B —
(1) Labour cost (2) Raw material cost :
(3) Factory overhead  (4) Marketing 1 -2 . et 1
overheads (@) sl SR (4) fquor SuR
(5) Question not attempted (5) STFIRE e
37. Stretch Swimwear, Bras and Dance wear 37- g RaufqaR (@), 91 3R 980 & I B
require - AT DT Al & —
1 gﬁ[ 2 gqéa[
(1) Heavy pressing (2) Steam pressing (1) st L (A kil
() & B JMATIHANA) TR DI ST B
(3) No pressing (4) Iron pressing =5
(5) Question not attempted (5) IR W
38. A block plan provides information related to - 38. U wfp Aol e T A SHGRI UaH
PR 87
(1) Garment layout planning (1) gRY™E & dA—3MSe BT Tl
(2) Upto date loading and delivery schedule (2 AT iR et oegget # e
(3) Latest fashion trends
- _ (3) TATITH HIA HHTT
Waste disposal plan (4) a7afd e ,
(5) Question not attempted (5) argaIRa we
39. The speculative buying in fashion represents S 39, B W AT EWRIERT kT & —
(1) Purchase department purchases in hurry. () T AT STeSars # B FRar 2
(2) Purchase department purchases with lon
process ’ d & (2) g furT o= ufthar & %7 FRar B
(3) Purchase department purchases with concern (3) Y T TEe A 91T HReb Y bRl & |
of management (4) s RTT Iy @Y AR BT ST SR
(4) Purchase department purchases for estimated - 3
future demands.
(5) Question not attempted (5) srgaiea ww
40. Which one of the following statement is 40- /=1 #§ ¥ PI991 B T 27
incorrect? (1) T8 H= @ ulhar IR T SAE q
(1) Folding varies product to product and also Gl o) @heeR B B 2
buyer to buyer. @ &7 & ey 2 @R T f -
(2) Hang tags, special tags and price stickers are R o T W R A
attached with plastic kimble or threads. ' i l
3) _ ) (3) T TR BT T8 BRI & Tl TogHI-1aH
Each pressed garment is folded and wrapped V. S x
with aluminium foil. e A . gl 5
(4) Folded and tagged garments are packed into @) a—i‘r ERRMEIN éjT b g afen el &7
polybags. H U by Sird 2 |
(5) Question not attempted (5) ITTART Y
28- 11 Page 9 of 32




41.

42,

43.

44,

45.

Which of the following statement is not correct
about personal selling?

(1) Two-way communication
(2) Individual gain

(3) Oral presentation

(4) Method for direct selling
(5) Question not attempted
Select the
operation -

correct sequence of planning

(1) Cutting Room Production Planning, Marker
Planning, Marker and Cut Planning

(2) Marker Planning, Cutting Room Production
Planning, Marker and Cut Planning

(3) Marker and Cut Planning, Marker Planning,
Cutting Room Production Planning

(4) Marker Planning, Marker and Cut Planning,
Cutting Room Production Planning

(5) Question not attempted

involved minimal

commitment of resources and efforts on the part

of international market.

(1) Licencing and (2) Joint ventures
Franchising =

(3) Counter trade (4) Strategic alliance

(5) Question not attempted

“Appeal to the five senses” technique is used -

(1) In foreign trade

(2) In production

(3) At the time of contracting
(4) In visual merchandising
(5) Question not attempted

While entering international marketing we
should consider cultural dimensions. Which one
of the following is not a major characteristics of
culture?

(1) It is shared by all the members of the group.
(2) It is all pervasive and inter-related.

(3) National cultures are always totally !

homogeneous.

(4) It is inborn but learnt and passed on to the

next generation.
(5) Question not attempted

41.

42.

43.

44,

45.

feaTd O @ IR # 9 § 9 B de

TEl T8 8°

(1) fgurfia wwmor

(2) fdawa &

(3) #Rge TR BRI

(4) yuer fasha &1 aNlr

(5) Srg<IRa e

AT ATl & Fal BT HH BT Tg= DIy —

(1) wfeT Peg AT A, AT ATSTHI, HIDR
3R Bre B A

(2) ATHR IS, BT ey FHT0T AT, HIDb
3R PIed BT AT

(3) PR 3R Hled BT AL, AT Ao,
BT He7 fEior areT

(4) ATp} AT, "B AR Bled & Ao,
BT B 0T AT

(8) argaRa e

IR IR & fow daee iR TN &l

I wfoagar ¥ B8R B —

(1) srsEfET 3R (2) g SushH
R
(3) Prawex 2T (4) FeNfE T

(5) argiRe we

ST 8 -

(1) faceh =murR 4

(2) ScureH H

(3) SpeENl & WA

(4) 527 @1 4

(5) IR e

NS fagoE § WY wRa w9 '

ARFIE JE IR AR weAr e | e A

H DI GBI BT UG A& T8l 57

(1) 78 T8 & O el §RT 9= & Sl
2

(2) E ATIH AR SRERIT BT S |

(3) I WPerdr wad IO ®U A GG Bl
gl

(@) 78 Sod T Al g2 Bl ' o &
3TTell Il @Y T B 7 |

(5) STIRT T

28- 11
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46. Which of the following is the most efficient way 46 Teb &1 TR & fAY SreivT—aTeRT iR & fomfor
of manufacturing different orders for the same FT I T ToaT efefeg § § S &7
garment? o
(1) By supplying all orders at the same time. il 343@? I T W A YD |
(2) By finishing all orders together. ‘ (2) ¥ SffSR I v & W W kasd
(3) By producing all orders of the same garm (3) 7@ & U & T SASRE F T W
together. k SIS R

(4) By producing each customer’s order (4) TS JEH P AR I T § e
separately. PRAT|

(5) Question not attempted (5) srgaRe ue

47. Which of the following is not the role of Fashion 47 -9 3§ ¥ &I94T $eM AR (Merchandiser)
Merchandiser? BT B B 27
(1) To research and evaluate the consumer (1) SUHRBT STSTR BT MY TG HodTb BT

A (2) PRUNC FATET & T SFIUAING Harg
(2) Buildup casual communication  with
corporate office PR
(3) To understand the market demand (3) qIOIR AT BT FHST
(4) Thorough comprehension of product (4) Sere e sk qafgae @) Ted sHer
development and forecasting
(5) Question not attempted El%E o =

48. The garment costing sheet does not give detdiled®  48. TR FRST Hie EEI GRS NICIECOREE |
information about - <l & -

(1) Fixed and variable overheads () faftea ve afedr sufer
(2) Labour cost (2) 8 T

(3) Material cost (3) WPl e

(4) Selling price @) fapg g

(5) Question not attempted (5) arg<iRa ue

49. To address the issue of inefficiency and lower  49- sTfi®T T SHA 3R FF IraHar A FHues
productivity for workers in textile industry, P o TRPR Tl T AR BT 2 |
Government has adopted........scheme. (1) gt v gwede
(1) Competitive Incentive Support @) 5 Toe AR FeT Wee yud 5 B
(2) Greenfield and Brown tield P.M.Mitra Park. BIGET
(3) Textile Cluster Development Scheme (3) CaCTSA FHorex A& Irerr
(4) Integrated Processing Developing Scheme | (4) TBHIHa THEHRYT fImrE Ao

(IPDS) ‘ (erzdifsuy.)
(5) Question not attempted (5) ergaRa T
28 - 11 Page 11 of 32



50.

51.

52.

53.

54.

55.

56.

Where is the headquarter of North Indian Textile ~ 50-

Research Institute (NITRA) situated in India?
(1) Ghaziabad (2) Ahmadabad

(3) New Delhi (4) Mumbai

(5) Question not attempted

Who is the largest consumer of Textiles in the:
world?

(1) Australia (2) England
(3) Canada (4) USA
(5) Question not attempted

The motive of merger and acquisition involves 92

the following except -

(1) Possession of marketing infrastructure
(2) Use of surplus inputs

(3) Achieving break-even point

(4) Market entry

(5) Question not attempted

Spotting Gun is an equipment used for - 53.

(1) Removing creases from garments
(2) Putting stains on garments

(3) Removing threads from garments
(4) Removing stains from garments
(5) Question not attempted

to fulfil the

.............. is used
requirement of items.
(1) Blanket Purchase Order
(2) Contact Purchase Order
(3) Standard Purchase Order
(4) Planned Purchase Order
(5) Question not attempted

Identify one component of external cost that 95

increases manufacturing cost -

(1) Quantity (2) Spreading
(3) Labour (4) Defects
(5) Question not attempted

Oral presentation in a conversation with one or 96

more prospective purchasers for the purpose of

making sales is called -

(2) Trade fairs
(4) Exhibitions
(5) Question not attempted

(1) Personal selling
(3) Public relations

urgent 54

IR H TR ARG T I G
(NITRA) T J&aTeld wal Rerd 27

(1) mRyrameTe (2) EHCHETS
() T3 faeet (4) gras
(5) sraRa e
- faeg & o= @1 99A 7 IuHIHT B 27
(1) sffeeferar (2) TS
(3) FTST (4) yuau
(5) sTraRa o

forg # 9 o faerm ek arfdwger &1 Sewy
T2 87

(1) fagvH g R IRVER

(2) arferiy fRawr @1 ST

() wafe=ss fIg I uga

(4) IR wa9

(8) JrgaRa ueA

WIfET T Yeh SUDBRYT & ST YA BNl B —
(1) 9Re™i ¥ Fefae ge™ & fog

(2) aRe W get B T B g

(3) gREm & gl & gem & fog

(@) aRyT | gt 31 fiem @ forg

(5) SrgeIRe we

(3) A HI IS
(8) ToHEE BT A
(5) SrgaRa u=A

9| AT & U AIUT B TSI BN T

faEior ArTT @1 gerT © —

(1) =127 (2) 7aR
(3) 57 (4) Ty
(5) rgaRa weA

Tdh T e F9Ifad sl & T gty

28 -
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57.

58.

59.

Which is the correct sequence of the steps

involved in pre-production stage of garments?

(1) Garment sampling, Pattern making, PP
meeting, Fabric & trims sourcing, Fabric and
trims approval

(2) Pattern making, Garment sampling, Fabric;
and trims approval, Fabric & trims sourc
PP meeting

s

(3) Pattern making, Fabric and trims approval,
Garment sampling, PP meeting, Fabric &
trims sourcing

(4) Pattern making, PP meeting,
sampling, Fabric & trims sourcing, fabric and
trims approval

(5) Question not attempted

Which statement is not

Garment

true about fabric

embellishment?

(1) It is considered as a relaxing and therapeutic
leisure activity.

(2) It is often used in upcycling to contribute
sustainability.

(3) It restrains development of creativity. im

(4) It adds decorative detail or feature to im;%irovez
appearance.

(5) Question not attempted

Purchase order is -

(1) a receipt of demand received by the purchase
department from otbers departments.

(2) a schedule of placing orders.

(3) an important contractual document through
which company places orders with the
suppliers.

(4) fulfilling the orders received from customers.

(5) Question not attempted

57.

58.

59.

aRer foafor gf uftear § waffafera ==oit @1

TS HH BT o7

(1) gRe™ AT 99, Yesd g7, gy A,
T 9 fgu |, 991 9 g9 Wil

(2) et g9, uRy™ FHAT 9499, 9 g 2w
wpfd, o 9 fea |, qudl. fifeT

(3) U g9, 9% 9 fgm whepha, aRers =9
g, QLY. AT, dust g fom |

(@) T+t g, A AT, aRam T/ 99,
g% g fou Wi, o 9 fon wWiefhd

(5) Srg<IiRa g%

T B & IR H 7 H | B duA

|El el 87

(1) 39 Uéh IRMSHS 3R SUARIHE fasm
Trferfafey w7 AT 2

(2) Remar (EReARRE) aFeH & & forg

TWWWW' H faam S
I

(3) T8 WEFTHGAT & [TH § IS ¢ |

@ TE o © WHU B 9ER 9 B oy
Folge! faeror a1 fafrear 4 afvgle &
2

(5) IrgaRa uz

Y AR & —

(1) @l T gRT o faumT | are =i
g |

(2) 3R < &1 U s |

(3) T Aewayl HiISTeH® SXTaS forae ArRaH
J BUHT IMfeiEmarel @ offER <l B

(4) ATERT F UT AR BT Yl BHRAT |

(5) Srg=iRa o

60. Warehousing of finished goods, taking decision 60 IR AT & HeRY, Ud Iugdd Alel URasd
of one appropriate goods transport method and fafr &1 fofy oFr ok fRaR 9 frEw
continuous  inventory  control are  the ; o
responsibilities of which section of the & forer argamT o1 foraTfar &7
marketing department - () a1 A= (2) ADHSISRAT
(1) Sales Promotion  (2) Merchandising - 3) :

‘ SEIICCIGUIE (4) 9ISTR FFHET
(3) Sales Forecast (4) Market Research "
(5) Question not attempted (5) SR T
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61. Which of the following is NOT the main 61 F=foriad & 1 @i SR &1 & &R

function of operation? el &7 |
(1) |Ige 3R R BT Gde

(1) Managing site and location N 9y .
ging (2) T R WIS BT gaT BT

(2) Managing cash and stock

3) gImaH
(3) Administration (4) _ _
(4) Crisis Management (4) Hepe T
(3) Question not attempted (5) e o
62. Which of the following is the step of Fashion 62- f=faRad & & ®em fas ufhar &1 =®or
Merchandising process? Pl % &7
(1) qd Seqre IIoT
(1) Pre production planning ;
(2) PR & AR UBT BT
(2) Packing according to size @) _
(3) Barcoding on garment . e [
(4) Deciding price () e FuiRa &
(5) Question not attempted () SrgeNe 72T
63. What is customized costume in marketing? 63. wrpfeT ¥ BrcAIgSIS UG FT 87
(1) Garment is made to sell online. (1 %”?Hi T SATTergs 999 & g s T
|
9 _— . .
(2) Clothing is exported with custom duty. @ Bt B T @ e frd
(3) Clothing is made according to specific fopar SITar 2

1o P |

(3) wug Rt =fda @ TfiedRi & JIFaR
gAY S & |

individual’s preference.

(4) Price is added in with custom duty.

(4) FHa H BvcA ST BT A TSl ST 2 |
(5) Question not attempted (8) arERa we
64. The fastest growing medium of advertisement 64 fISTUR &1 TS Toll A FgaT 7T & —
is -
(1) s=TIe (2) RpoTIaR
(1) Internet (2) Newspaper (3) > @) ¥
(3) Television (4) Radio
(5) Question not attempted (5) SrgRT we

65. What is the primary purpose of Visual 65 fagjerer ndesfiT &1 wfie Sew @y &?

?14)6?1?: i:lm:srlr?lg; customer movement ) Rl @1 D
Inimiz A& B ‘_’["gl LAl
(2) To control inventory (2) T%g !ié“ Bl i e
" .
(3) To optimize product presentation (3) SRl 1 IR BT STIHIerT B

(4) To handle customer’s complaints (4) TTED! BT Rrpraet FT FRART H
(5) Question not attempted (5) STEIRT T
66. The International Ladies Garment Workers 66. oRisfi wfgenm wRdfe gad Ifgd &1 e

Union was formed in the year - e TS H T TR

(1) 1901 (2) 1900 B (1) 1901 (2) 1900
(3) 1899 (4) 1902 (3) 1899 (4) 1902
(5) Question not attempted (5) ergaRa we
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67.

68.

Visual merchandising is -

(1) Online selling (2) Impersonal selling

(3) Personal selling  (4) Sale promotional
tool

(5) Question not attempted

Forecasting and planning includes —

(A) Order replenishment and fulfilment

(B) Transportation

(C) Inventory and warehouse management

(D) Allocation and distribution

67. gey (faguel) HowSISioiT & —

(1) errs famy (2) srdafne fAmg
3) Juftre fashy 4) faspa wwaga |
(5) JIIRT T

- QAR iR AT § e § —

(A) 3Tee gAgfd 9 fAdes

(B) uRas+

(C) 34T IR e gau
(D) 3mded Td faaror

Select the correct option - Hel oo g7 —
(1) Option C & D (2) Option A,B,C&D (1) g C & D (2) G A, B,C & D
(3) Option A,C&D  (4) Option A & B (@) fdpeg A, C&D (4 fdFgA &B
(5) Question not attempted (5) argalRa ue
69. Match the following — - fr=falRaa &1 e g —
List-I -1
(A) Product Merchandiser (A) Sare faspar
(B) Retail Merchandiser (B) T&xT MOR
(C) Visual Merchandiser (&) ﬁ@\’ﬂ?{ famar
(D) Social Merchandiser (D) TSI 2TaRT
List-I1 11
(a) Managing the overall product assortment & (a) T Jeure qiffepvor Sl gl 1 yeEd
inventory PRl
(b) Implementing social media strategies and (b) WTeret AT FSll DY AN BT AR
engaging with online audiences STeTET SRPT & |y REhll
(c) Designing attractive in-store displays to (c) TR SIgid @ e T $ {7 @R
enhance the shopping experience # st et e
(d) Analysing consumers trends and negotiating (d) ST & HEH BT faRATer FRA SR
with suppliers SMYfipatert @ wer HIe T T
Option - faer —
(1) A-d, B-c, C-b, D-a (2) A-d, B-c, C-a, D-b (1) A-d, B-¢c, C-b, D-a (2) A-d, B-c, C-a, D-b
(3) A—b, B—a, C—d, D-c (4) A-b, B—a, C-C, D-d (3) A-b, B-a, C—d, D-c (4) A-b, B-a, C-C, D-d
(5) Question not attempted (5) argaRa e
70. Selling products directly to consumers in their ~ 70- IUHGARI P S TR TR WY IUE 99 Pl
home is - HEl SIdl & —
(1) Retail sales (2) Telemarketing (1) Tt faht (2) et
3 falllzxsness to Business(4) Direct selling By e <& s e v i
(5) Question not attempted (5) ST IRT wed
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1.

72.

73.

74.

75.

The benefits of garment production scheduling
include the following except -

(1) Increased production efficiency
(2) Process change over reduction
(3) Reduced scheduling efforts

(4) Labour load reducing

(5) Question not attempted

When should budgeting of an apparel industry be
drawn up?

(1) In the end of every financial year

(2) Mid of every financial year

(3) Before the beginning of every financial year
(4) Any time of each financial year

(5) Question not attempted

Feed mechanism in machine is

associated with -

(1) Movement of material being sewn
(2) Movement of sewing thread

(3) Motion of bobbins

(4) Motion of needles

(5) Question not attempted -

sewing

k

Which of the following is not an advantage
Licencing?

(1) It requires neither capital investment nor
knowledge and marketing strength in foreign
market.

(2) Tt provides an opportunity to exploit research
and development.

(3) It may be employed as a reactive strategy
against competitors by combining the foreign
market before the competitor could appear.

(4) Tt provides stage in the internationalisation of
the firm.

(5) Question not attempted

Which of the following is a role of textile

designer?

(1) Selecting outfits for models

(2) To prepare sample design, draw sketches;
workout design formulae ;

(3) To write reports on fashion shows
(4) To maintain customer satisfaction
(5) Question not attempted

71.

72,

73.

. 74,

75.

gRe™ (Scheduling) & < #H
?ﬁ%ﬂ%ﬂﬁﬁﬁmﬁaﬁw i Aftaferd
(1) Scures gEer ¥ gig

(2) A o SllaR R

(3) &9 S TATd

(4) 519 IR H B

() argaIRa wed

URYE SENT @1 dolc ®d JaR fhar ol
A1eY?

) 3% < 99 & ofq 4

@) g% o<t 99 @ 7= |

(3) g% i a¥ o1 goend & vgal

@) ydo foxfg af & il o v

(5) IrgaRT U

s o= o $Ie dafre feaw et 87
(1) Ry arell |l &1 9

(2) RreTe gm &7 Foe

(3) gifa @ Tl

@) g3 = TR

(5) START UeA

= 9 9 ol AR B T8 87

(1) sa ford =1 o goi fder & smawadar &
R 7 & faceh R A fauve wfRs @1
AAITHAT 2 |

(2) I ITHIE IR fdFH & IET BT AW
& T & |

(3) 38 el IR # ufEREl & uge 9§
Tgel el oRe ufowigal @ foeg
e soR # ufofhareie woifa & wu H
fAefSra foran < Aaar 21

(4) I8 BH ® IFRIEIAGI B ford #9 U
BT 2|

(5) erg<IRa ue

71 5 9 T Caaesed SR #1 i 57

(1) dfecd & oI amsefihe &1 T &Rl

(2) T TSI &9, W 98I RSamee
B! BT BRI Bl

(3) Bee o @ Rurd feramr

(4) IYHIHT Hgfe F9 1 I

(5) 3Tk o
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76.

7.

Calculating fabric consumption is an activity
performed by -

(1) Sampling department
(2) Design department
(3) Fabric store and Fabric sourcing department
(4) Marketing department
(5) Question not attempted

Textile Research ensures that the products -

(1) meet the highest Quantity standards
(2) meet the highest Quality standards

. BUST STANT B AT B a7 Fhar fAefea

HI S & —

(1) =11 faMTT BRI

(2) feome= fawmT g

(3) PUST R T HIT IMYRT IIIT g
(4) fauor famrT g

(5) SrIRA U

- O AJHYE I8 gHREa w=ar & & s —

(1) Sac¥ AT AFD R BN
(2) Seerer [UTaRTT |- GRT B

(3) get the highest price (3) BT SeaaH e el
(4) get the maximum markets (4) BT AfFHaH qoIR e
(5) Question not attempted (5) IrgaRT ue
78. Cutting, Sewing Pressing, Finishing, Final - ey, Nerd, /39, AR/ aRese,
Inspection and Packing are concerned with - affcr Frteror m T § -
(1) o
(1) Engineering Department
(2) Design Department @) Rt for &
(3) Maintenance Department (3) veaa forT A
(4) Production Department (4) ST faTT |
(5) Question not attempted (8) ergaiRa oA
79. Fashion Merchandiser’s job is related to w - B Hﬁ‘-_eﬂBTrr\’ P BRI fhow T 87
(1) Sale (2) Design (1) fa=r (2) fesTs
(3) Production (4) Promotion (3) ST (4) Haeq
(5) Question not attempted (5) reiRa we
80. The process of altering of sample (pattern) into 5 :I'Hff (res) @1 BT T IS AMBR # d5a B
smaller or larger sizes is called - gfehar &1 &ed & —
(1) Pattern grading (2) Sample sizing (1) e ofST (2) AT ABR
(3) Pattern making (4) Sample making (3) Yt A (8) Jvaer AfpTT
(5) Question not attempted (5) e T
81. Trade fair authority of India was set up in the - {RAY AR Hol YIEBRoT &1 IoEr &
year - e —
(1) 1975 (2) 1977 (1) |9 1975 ¥ (2) | 1977 H
(3) 1978 (4) 1976 (3) Q:{:{ 1978 # (4) '\EF{ 1976 |
(5) Question not attempted (5) arRT e
82. Why international marketing is important? - RIS fIuuE 9t Ayl 87
(1) Creates a vision of organization (1) | B T giRehIoT a=TaT 8
(2) For diversification and business growt (2) fafafrevor vd erawma afg & forg
(3) Invites interest in right merchandising (3) T fag A Sy Y T Hay 2
(4) Encourage purchasing (4) e BT NeART Hear 2
(5) Question not attempted (5) SR Te
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83.

84.

85.

86.

87.

88.

Inspection during production is not beneficial 83

for -
(1) Determining cost of production of product

(2) Products that are vulnerable to defects that
can't be reworked at the later stages
production ‘

(3) Shipments of large
continuous production

(4) Products that involve many different process

(3) Question not attempted

quantities  with

Production chart is used to illustrate - 84.

(1) Manufacturing Process of a Product
(2) Product Management of a Company
(3) Marketing Producer of a Product

(4) Production Cost of a Product

(5) Question not attempted

Disadvantage of Merger is - 85.

(1) Rise in price of products and services
(2) Imbalance in level of expertise

(3) Dependency on skills and abilities
(4) Work are not distributed equally

(5) Question not attempted

Which of the following is an activity of pre- 86

production planning?

(1) Pattern making (2) Finishing
(3) Cutting (4) Dispatching
(5) Question not attempted

............... involves creation of a business ideaand 87

the fusion of capital, technology and human
talent to give practical shape to the idea.

(1) Leadership
(3) Partnership

(2) Joint ventureship
(4) Entrepreneurship
(3) Question not attempted

What does
Reflects?
(1) Marketing of producer

(2) Quality and workmanship of manufacture
(3) Production capacity of a company
(4} Quantity of production
(5) Question not attempted

garment sample development 88

Sded & SRIE Ao, 3 fov wrgHe

TEl 2 |

(1) STE Bl IATET NI

(2) 0 ST Wi 9N & uf Hdeadie B §
5 Sdued & 91g B WUl A SERT B
¥ T8 AT S ghar

(3) fROR SRT & T TSI AET § e

(4) Sure 8 & T Ulhay wnfie
B &

(5) srg<iRa ueA

TS a1 &1 Sua = & goie & form

T ST 8 —

(1) Saure &1 fafsmtor ufshan

(2) BYT BT SUTE Yag=

(3) ST @7 fauoE wishar

(4) AT BT IATeA IFId

(5) IR U

faera &1 Joam & —

(1) Swurel vd Hawh & @Ha ge1

(2) fadiver & wR ¥ SRiger

(3) Brored 3R emaT W) AR

(4) o9 Wy ° faaRa T8 gar

(5) IR we

fafafea & 9 o Sdes g9 e
gferar 272

(1) Yt g9MT (2) gRgSSTT HRAT
() FeE HRAT (4) TSy
(5) r<IRa wed

U EaE R &1 FEi sk fder 6
ek MBR < & ford gull, drenfia R

HAEE YT BT AT oo CENIER]
gl

(1) g (2) g A=y

(3) AEEN (4) Ifhar

(8) SrIRd ged

e T e @1 gwfdr 87

(1) foefar &1 fagom

(2) ffem @ o vd HRER)

(3) frdl =T Bl STET &Hdl
(4) IqTeT BT =T

(5) 3rg<IRa wed
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89. In ‘Turnkey’ contracts, buyer’s personnel will be
trained by -

(1) Buying/Importing (2) Seller
country
(3) Buyer (4) Independent ag

(5) Question not attempted
90. What is the primary purpose of fashion

forecasting?

(1) To predict future fashion trends

(2) To create visually appealing and inspiring

fashion illustrations
(3) To identify the latest fashion trends
(4) To promote fashion brands and products

() Question not attempted
91. What is critical operation in garment production?

(1) An operation which is done after the decline
of sale.

(2) An operation when garments are ready to
export.

(3) An operation when there is break down!

4

0

machine.

fo

(4) An operation where the factory needs to take

extra care than rest operations.

(5) Question not attempted
92. What are Glorifiers in Visual Merchandising?
(1) Presence of more number of customers in
store
(2) A light to luminate store
(3) Sparkling board of store name
(4) A platform in store for product to give
striking visual appeal
(5) Question not attempted
93. On which label the instruction “Do not bleach”
is given?
(1) Size label
(3) Composition label

(2) Care label
(4) Brand label
(5) Question not attempted

89. P (Turnkey) T #, BT & FIfFBT B .

............................. & g1 ulNe fear wmar 2
(1) &<t /amarasd o9 (2) faghar

@) $ar (4) Td= o
(5) g weA

90. the YaigAT & Wifie Seey @ 87

(1) 9ISy & HIF T HT YATAN BT

(2) g7 ¥ Ipdd 3R WRUSES BeH ==
CRIGH

(3) T HIF T B Ug=E Bl
(4) B gis 3R IWET BT geEr <=1
(5) SR A

9. gy e # BT A wewaget 87
(1) T sRiaE o @ 4 fREae & ag @t
ST 2
2 faflg & fog T899 IR 89 & 9| &1
BRI |
(3) w3l # TR 811 WR BT S aTed! Hran |
@) vh Wi BRAE SE HREE B A
dRiaRal @ gor # ofaRew Swwe
AT |
(5) JrgIRT U
92. gy ol # TANIBIER FaT 87
(1) R 4 SrRT S 3 SydEari of SuRerfy
(2) ¥R &1 IF F=7 & fog a6 a™e
(3) SHT & AM BT IAIAT a1
(4) ITE BT ATHYD 3T U & & oy R
H U wich
(5) oriRa wed
9B. =i 7 B BT Moy [F9 SR & oddd W
fear < 27

(1) PR g (2) TTITA olge
(3) Hged ofed (4) g9 oaod
(5) argxiRa W
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94. Which of the following does not come under 5 94 f/= ¥ | B &1 FweRTT & 5R’'s 4 =&l

R’s of Merchandising? 7T 87
(1) Right price (2) Right time (1) | o (2) & F5g
(3) Right quantity (4) Right packing (3) HET b (4) g1 ofp

(5) Question not attempted (5) JraIRe weI
95. Which is the correct sequence of series involvl | - A e s uReE wareE BT el
in Garment Assembly? HH 27
(1) Pressing, Sewing, Cutting and Finishing (1) O B, Ryers, sfey ok fefafen
(2) Cutting, Pressing, Sewing and Finishing (2) i, U e, Riors v AR
(3) Cutting, Finishing, Sewing and Pressing (3) i, 3T, Ryes iR U BT
(4) Cutting, Sewing, Pressing and Finishing (@) wfew, Ry, O FxAT &R fBARAT
(5) Question not attempted (5) SR W
96. Garment sample used for approval of Print and ~ 96- Ry & fiic ok e & ergHIeA % forg
Embroidery of garments is called - Qe YR AT Al g —
(1) Showroom sample (2) Size-set sample (1) 2 AT (2) Argst de A
(3) Fit sample (4) Strike-off sample (3) fe = (4) TISPH—3TH AT
(5) Question not attempted (5) argeifRe wed

97. Garment production companies use backward ~ 97- URem fomior wufi eurTrRl SR g
and forward scheduling to all of the following AFHATAT BT s fReferfaa # fwer sisar

except - &

1 (1) gereff & do9a & forg

Vh) Tters Sulclances (2) W SR SUPROT HARFT BT AdeA B

(2) To allocate Plant and Equipment Resources 3 form

(3) For Plant Production Processes (3) Waix SarEd ufpaet ®

(4) To plan Human Resources (4) 919 @A BT RN B @ forg

(5) Question not attempted (5) araRa W

98. Match the following List-I with List-II - 98. fer=rforRae -1 & |AI-II &1 e &Y —

List-I -1

A. Direct Labour A U $H

B. Management B. U4l

C. Support Staff C. Fanfl sHary
List-IT -1

(I) Leadership and Decision Making (I) AT AR oty o T

(II) Cutting, Sewing and Finishing Product (II) STe BT Hre-T, e iR e &

(I1I) Provide services for management and (I11) TeUTE SiRgell & eer 3R wemar @ foy

assistance with product line AT TSI YA

(1) A~(D), B-(II), C~(III)
(2) A-(ID), B~(IIT), C~(I)

(1) A~(D), B-(ID), C~(III)
(2) A-(II), B-(TID), C~(I)

(3) A-(II), B-(D), C-(I1II) (3) A-(IT), B-(I), C-(11)
(4) A-(I), B-(I1I), C-(II) (4) A-(I), B-(III), C-(II)
(5) Question not attempted (5) IR U
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99.

100.

101.

102.

103.

104.

The active sports wear for wrestling, track &

field,

Bave....ccocoemnes fibre preferably.

(1) Nylon (2) Acrylic

(3) Spandex (4) Cotton

(5) Question not attempted

To take the advantage of GSP (Generali

System of Preferences) an exporter must know

the following except -

(1) Quotas if any.

(2) Whether the product is covered by G.S.P.?

(3) The preference margin is not enjoyed by the
producer.

gymnastics and swimming

(4) Procedural formalities to avail preferences
for himself.

(5) Question not attempted

Which of the following is not a ‘function of

exchange’ in marketing?

(1) Assembling (2) Buying function
function

(3) Transportation (4) Selling function

(5) Question not attempted -

Which of the following is the first step invoif;f@: 52”2

in the planning of New-product? B8R

(1) Idea generation (2) Developing the

product
(3) Screening the ideas (4) Business Analysis
(5) Question not attempted

For precision cutting of intricate designs
.............. is used.

(1) Die-cutting machine

(2) Band-knife cutting machine

(3) Water-jet cutting machine

(4) Laser-cutting machine

(5) Question not attempted

What is Entrepreneurship?

(1) Starts business with new partners
(2) Method of selling goods

(3) Starts business with other countries ;
(4) Starts a small business with long term vision

(5) Question not attempted

99.

- 100.

101.

103.

104.

<afeha Well WY I, 2 3R wies, raies
AR RTBT B A e Bl g <
ST 2

(1) =Rrei= (2) Tmifera

(3) W @) 5

(5) Sr<iRa wed

ENERCISINED ol (Shgadr) &
oM o @ ford ve e @1 e A 9 fed
BISHR Y Al BT TSR o+ aAMfed?

(1) Prer afg ®1g &l |

(2) T IR RAARIT BT AHIGT FOTAT &
e 87

(3) SUTEd gRT AT AT BT SUANT fdar
ST &T 2

(4) g5Tar &1 I Wd o b o ufhurHe
SfroenRaarstt &1 SuWRT fabar 81

(5) SR wed

1 4 9 7 fAovm @ R s 9= 82

(1) THIFRT /T BRI (2) 5 drd

(3) gRag= 4 famg st

(5) srg<iRa ueA

= A3 9 e 999 Sare et § ggen

PHeH 8°

(1) =R fHior (2) 3cure @1 o
() fooR @ sHeE (4 =aEr faeiwoy
(5) rgRa g

Sifed / UdeT feusa & Ieiaal ¥ e &
AT BT YATT fhar ST 2|

(1) SE—pfeT 7oA

(2) Se—13% HfeT 7N

(3) dfev—sie HfcT 79l

(4) FR—HT A=

(5) ST<IR w2

AT FT 27

(1) ¢ |EERI & A1 AR YH ST

(2) 9%V 9 BT ANIeD]

(3) 3/ W & | AR YR BT

(4) SEFETAS SREPHIT & T T BT AT
TH BIAT

(5) IR Ued
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105. Match the following —
List-1

(A) Standup pack 90° angle

(B) Flat pack

(C) Hanger pack

(D) Half fold pack

List-II

(E) Blazer, coats

(F) Shirts

(G) Pants

(H) Sport wear, T-shirt

(1) A-H, B-E, C-F, D-G

(2) A-F, B-G, C-H, D-E

(3) A-F, B-H, C-G, D-E

(4) A-F, B-H, C-E, D-G

(5) Question not attempted
106. preshrinking, straightening, layout, pinning and
marking are the steps involvedin ............
(1) Sewing
(2) Pattern making
(3) Garment finishing
(4) Preparing fabric for cutting
(5} Question not attempted
107. What is decentralized storage?

(1) A store outside the organization

(2) Small stores with every department

(3) Single store for whole organization

(4) Store without any storekeeper

(5) Question not attempted

108. Which of the following show the importance of

international marketing in relation to national
economy?

(a) Profitable use of natural resources

(b) Increase in employment opportunities

(c) Help in the development of managerial talent
(d) Closer cultural relations with other countrie
Select correct option - '
(1) Option b and ¢ (2) Option a and ¢
(3) Option b and d (4) Option a and b
(5) Question not attempted

105.

106.

107.

108.

=1 @1 fiersy —
g1

(A) 90° B BIVT IR Tl Ud
(B) THdel %
(C) TR U
(D) T 3T ISP

11
(E) ISR, DT
(F) 7icH
(G) U<
(H) wicH deR, d-wed
(1) A-H, B-E, C-F, D-G
(2) A-F, B-G, C-H, D-E
(3) A-F, B-H, C-G, D-E
(4) A-F, B-H, C-E, D-G

(5) arg<iRa ued

WifET, ARm w31, of 3nse, U e 9
e ST T Ufshar & TROT & |

(1) frems

(2) Y= g9

(3) gRem™ & aR¥TSaIT

(4) BT T T DI TR AT

(5) IR W

fJdsiPpa TSR FT 87

(1) e @ 9N Uh R

(2) =R fQTT & 9™ B R g
@) R® wTed & forg ted ©R J
@) AT R WRER & =R
(5) SR we 1
o # 9 T rfaaRen & dey H ARl
fayos @ we<a BT <wiar 87

(2) WG TIE FHEAT BT AMeD SUANT
(b) ISR & 3@l H gl

(c) Ve ufewT & fawra § |gradn

(d) 30 TSt @ AT ' Apfid gy
w8l fawew g —

(1) fdweT bR ¢ (2) faeeg a3k ¢
3) faeq bR d (4) fdped a iR b
(5) srgaRa T
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109. The Synthetic and Art Silk Mills’ Research

110.

Association (SASMIRA) was established in -
(1) 12 January, 1949
(2) 12 January, 1952
(3) 12" January, 1951
(4) 12" January, 1950
(5) Question not attempted

Which challenges are faced by The Handloom
Industry in India?

(a) Complicated documentation

(b) Migration to other field

(c) Lack of modernization

Select the correct answer using the options given
below —

Option -

109.

110.

T Rrafes R ad e g R
IO (FRERT) HI IO 88 —

(1) 12 S99, 1949 @1

(2) 12 STa=T, 1952 BT

(3) 12 SITaR, 1951 @I

(4) 12 a1, 1950 BT

(5) argaRa ue

IRA H TSN SANT BI B FAIfdl &1
HIHAT DT Ysdl %?

O EIFSRASIESIERE

(b) TR &5 ¥ g

(c) STTHIDBROT BT 3T

g fay v el § ¥ |E SR g —
ey —

(1) (b) and (c) (2) Only (a) (1) (b) R (¢) (2) BT (a)
(3) (a), (b) and (c) (4) (a) and (c) (3) (a), (b) 3R (c) (4) (a) 3R (c)
(5) Question not attempted (5) SrgxIRe we
111. The first step of pattern process grading is - 111t AfIT ufthan &1 9o =RoT § —
(1) Incorporate design details (1) feSre= faavor |ffafera o
(2) Altering the pattern size (2 e & pR ¥ yRadH &A1
(3) Place pocket properly @) =g T TR TG
(4) Measure the basic pattern @) IaF e P AT
(5) Question not attempted (5) iR we
112.The need and importance of international 112 <RI RUvE @ IR dT vd 7o
marketing has increased rapidly with— @ BRI ol H 9eT 2 |
(A) Globalization (A) dedreRoT
(B) Economic liberalization (B) 3mffer SaRIEHRoT
(C) Privatization (© ﬁﬁﬁw
(D) Promotion (D) Hael
Select the correct answer - NEUSEN aj?rq - .
(1) Option A, B (2) Option C, D (1) fdmes ATIB (2) fiped Cwd D
(3) Option A, B,C  (4) Option A, B,C,D (3) fdbey A,BTdC  (4) fawed A, B,C, TG D
(5) Question not attempted (5) AR U
113. Why fabric spreading is done in layers before ~ 113-a% @l § Ugel BUS &1 Word i fdan
cutting? ST %?
(1) To count the layers (1) aecit @I 7 .a\; e
: (2) P98 & TN A B g
(2) To check the fabric defects ) o B fe & fars @ ot & frg
(3) To check the matching of garment parts
(4) To save the time (4) w7 g @ ferg
(5) Question not attempted (8) argaiRe e
28 - 11 Page 23 of 32



114. Find out the incorrect statement about Industrial 114 aienfires Riamg 79— & IR & Tad H2F Bl
Sewing Machines - Gy —
(1) An industrial machine is well equipped with (1) T sirenfire 739 o= iR 9 wWal Hiex
a clutch and large servo-motor. J gafsra BT §1
(2) Industrial sewing machines are used for n @) sieNfre fers 7= @7 W 99 dan
production. 9% SearaT & e frar ST
@) "rl;l};iiisr.nachmes run on significantly smaller @) 3 TS B St W A 2
(4) These are heavy duty machine that work @) 7 srafi foare; w1 eRil € W HidfiTe
thousands of stitches per minute. BN T TR € |
(5) Question not attempted (5) IrgaRa wes
115. Which of the following is not an important 115.f= & & @ fag 9T &1 A8w@yul &R
function of finance department? 8l B°
(1) Providing management information (1) 9= YIAW ST BRI
(2) coordination (2) A9
(3) Budgeting () grfcT
(4) Garment costings (4) URY™ AT I Eid
(5) Question not attempted (5) SrgeiRa e
116. The Information for Garment Costing comes™ 116. qRe TmId &1 o= hag & =1 siai &
from various sources with in factory. In this T 21 39 Wl F O ¥ Q BT By 98
context which of the following statement is ;
incorrect? ) e
(1) The confiscation of fixed and variable () Rer vd aRatreher SuRems @1 sfee=er
overheads is determined by the finance fo=r favmT g1 FiRa fvar <iran 2 |
department. (2) AT AN, BT ST, BT wet
(2) The sample section, cutting section cutting FrpcRea WER AOE P oT9RdS
room or computerised marker planning unit ,
provides details of the materials and ST SR T T e wer e
trimming required. (3) wrft 3R fefi ora anfe o ffMrT 9
(3) Materials and trimming costs etc. come from i fhu O 2 |
the purchasing department. @) TRuT @ FerE, R ok Rl §
(4) The break-down of the time value and costs
involved in cutting, sewing and finishingw At W, e ST AT 1 A
garment is supplied by the production SEEA FSAART ST ERT MM foa
engineering section. ST 8 |
(5) Question not attempted (5) s e
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17.The information regarding new products, 117-g5 %@T T g@rE, At o Jae @ 9r Ao

E}yaferial and services for purchases are provided AT ST BRI S & —
(1) Production department (1) Seme faamT g
(2) Purchasing department (2) 7 9T g1
(3) Sales department (3) fampg fawmT g
(4) Finance department @) fa= foqmT grr
(5) Question not attempted (8) argeiie ge
118. In Stock Management, WIP stands for - 118. &iep yaerT H, WIP &7 qar 3ref 87
(1) Work in Progress M o Wiy ) ® (@@ 39 46EN)
(2) Work into Product sale (2) Scure faspa & (@@ gc Urede de)
(3) Work in Period ) FHIE H B HRAT (@D 37 GRTS)
(4) Work in Production (4 Bd IUET W & (@@ 7 HISRE)
(5) Question not attempted (5) argaRa u=
119. Indian Jute Industries Research Association 119-9Rd S& ST sgwe | (UJIRA) Rerd
(IJIRA) is situated at - g —
(1) Mumbai (2) Ahmedabad ) g (2) EHEEE
(3) Kolkata (4) Ghaziabad (3) PrerHT (4) miSramare
(5) Question not attempted (5) arg<IRa ureA

120. fog & 9 IR0 Serll 97 U favmar &l 87

(1) TFRIETE AR (2) Afds uefa

120. Which one of the following is not an impo
trait of an entrepreneur?

O T ke @ S sty
(5) Question not attempted ®) W
121. Match the following — 121. f @1 fAam i —
List-I -1
A- Autonomous Body A- TIETAT G
B- Statutory Body B- Hdenfe &=ern
C- Sub-ordinate Office C- 3= wTer
D- Advisory Board D- GoTEHEr Gl
List-I1 :a:%ﬁ_II
E- Office of the Jute Commissioners E-S[¢ BARFR &1 SRRt
F- Development Council for Textile Industry F. SavieTse SE &) e uRee
G- Central Woo] Development Board G- BT o e a1
H- Central Silk Board . e Yo A

(1) A-E, B-F, C-G, D-H
(1) A-E, B-F, C-G, D-H

2 o . x B

(3) A-G,B-H, C-E, D-F (2) A-G, B-H, C-E, D-F
(3) A-G, B-E, C-F, D-H (3) A-G, B-E, C-F, D-H
(4) A-F, B-E, C-G, D-H (4) A-F, B-E, C-G, D-H

(5) Question not attempted (5) sraRa T
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122. What is the characteristic of an entrepreneur? 122. gerdl @) Uop faeiwar T 27

(1) Should be innovative (1) sa=Y BT ARy
(2) Should have partners (2) gré=d B =Ry
(3) Should be rich (3) 3R BT =Ry
(4) Must have knowledge of English (4) 3T T S92 91T
(5) Question not attempted (5) oraiia e
123. Which country manufactures cheapest clothes? 123 Hq® |®& BUS BT < I 27
(1) China (2) Brazil (1) == (2) gl
(3) Bangladesh (4) India (3) et (4) 9Ra
(5) Question not attempted (8) 3rgaifa sret
124. pattern grading is the process of - 124. 9= AfST ufthar € —
(1) Fitting muslin on a dress form (1) 39 ®Y R 7qfe e &
(2) Sewing pattern (2) Yef &1 Rt
(3) Decreasing or increasing a finished pattern (3) R Ued o1 BIeT AT g HIAT
(4) Digitizing pattern (4) fSRreEiiT e
(5) Question not attempted (5) ergaRa we
125. Needs of Slaves, Sailors and Miners stimulated ~ 125- Qgapi, =ifaei iR @@l &7 maegsEaril o
the first production of................... garments. gﬂ """""""""" uRer @ e Fode
(1) Hand made (2) Silk (1) eaflg (2) Yy
(3) Woollen (4) Ready to wear 3) @ veTe @ Y R
(5) Question not attempted (5) saRa wed
126. Which of the following is not an objective of  126. fr=fiRad & W P91 AR Well AR U=l
trade fairs and exhibitions? HT ey 5] &7
(1) To promote and sell products (1) SEl &I gg@r 2471 3R 94T
(2) To find out market potential (2) IISTR GG BT 9T =T
(3) To develop long term market (3) SrdTele dToIR fAHid BT
(4) To employ staff for the organization 4) dred & forg FHAIRGT B gy s
(5) Question not attempted (5) argaRa wed
127.The Indian Cotton Textile Industry was 127-WRA @1 FCH T SUT e Carc ik
introduced during.......... period. TINET g3 o |
(1) Mauryan period (2) Modern period (1) 99 &1 (2) sy Bret
(3) Vedic period (4) Mughal period (3) 4% o (4) Tl Bt
(5) Question not attempted (5) s T
128. Merchandising concerns with following exce N R A TG K1 fhar &1 Bl
(1) Delivery of merchandise to customer wfteferd Bl T |

(1) TMEHt B AEeg BT Ggaiil

(2) Overall production strategy

(3) Product development (2) 99T IeUTE YOI
(4) Approaching established or potential (3) 3@re Ao

customers (4) Yenfie Td wifad TTEDl W D BRAl
(5) Question not attempted (5) SR U
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129. Contract manufacturing is the form of 129-{fyaT P arseARiT & ey & waf —

outsourcing whose - () SRR fEar &
fAemaR axq &1 fawy
(1) The contractor undertakes to sale the goods N ™
AT T |

as per the instruction of manufacture.

(2) The contractor undertakes to produce goods (2) PR a8 & Ry ReRorgaR awg @
as per his own specification. IeqTes] Fal 2

(3) WASTPR fabdr Hrel & faviy faRomgar

(3) The contractor undertakes to produce goods:
as per the specifications of the selling

company. 9] BT IATGT BT ¢ |
(4) The contractor undertakes to produce goods (4) \fdeeR Bar w9 & APy fwRerar
as per the specifications of the buying T BT ST Bl B |
company.
(5) Question not attempted (5) STERIRE Wt
130. “«CIM” stands for - 130. “Aramg . &1 U™y & —
(1) Computer Integrated Management. (1) PYEX THIpd Yeau
(2) Clemson Integrated Manufacturing. (2) FIHET UDhigpd ST
(3) Common Integrated Manufacturing. (3) AT YHIga Icaed
(4) Computer Integrated Manufacturing. (4) BRI THIHT ST
() Question not attempted (5) IR w3
131. Purchase  department is responsible @1;2% 131 g fET % foIT STRERY 2|
é;;-;(i;r'xinistration. | %@% o . .
: (2) 7T Syfcfep=irell @1 wHem T4 e
(2) review and approval of new vendors : N
(3) management information ik
(4) budgeting A
(5) Question not attempted (3) SFFTRCT T
132.The department which is concerned with 132. Br fovmT aRum fFmfor &R &= w1 &
logistics of raw material supply and the oMy & WUR o & g 27
production of garments is -
(1) Production Department (1) Seares faamT
(2) Operation Department (2) FarerT famT
(3) Purchase Department (3) s fadmT
(4) Sales Department (4) faspg fammT
(5) Question not attempted (8) srgaRa Uz
133. Which country is the largest Importer of Textile  133- @191 <3 YR A oA 3R gRe™ &1 |a
and Garments from India? IST TP &7
(1) United States of  (2) Saudi Arabia (1) Hygaa T MR (2) T%er srfaar
A (3) sigferm (4) wifirn
(3) Australia (4) Malaysia

(5) IR we=

(5) Question not attempted
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134. Which are the main challenges faced by the 134 Buel SEIT & W & Gl DI ?

Textile Industry? (a) Af¥ad wfermei
(a) Global competition (b) oo
(b) Marketing

(c) BT MBI B A
I Ry v Aol &1 YA &Re Hal S

(c) Skilled labour shortage
Select the correct answer from the options given

below - ﬂe[ -
Option - fameq —
(1) (a) and (c) (2) (a) and (b) (1) (a) 3R (c) (2) (a) 3R (b)
(3) (a), (b) and (c) (4) (b) and (c) (3) (a), (b) AR (c) 4 (b) 3R (¢)
(5) Question not attempted (5) ergaRe we
135. Which of the following Textile Research 135.-fop ¥ § P9l 9% UM W, i I
Association does not come under the umbrella of W Y @ it T3} aer &7

Cotton Textile Research Association?
(1) North India Textile Research Association

(1) =rf fewr Cewema RO waRiweE

(NITRA) (NITRA)
(2) Man Made Textiles Research Association (2% #g <ogucRd  REd  THIRGES
(MANTRA) (MANTRA)
(3) Ahmedabad Textile Industry Research (3) e YaEerse REd TRIRITEH
Association (ATIRA)
(4) Bombay Textile Research Association =% (ATIRA)
(BTRA) (4) 9= Traese Rad TARITeE (BTRA)
(5) Question not attempted (5) argaRd we
136. What are the challenges in international 136. sreRisira fauors # gl T &7
marketing? (A) FEadl G
(A) Shifting Borders (B) fageh GEt el Bfearsat
(B) Foreign Exchange Difficulties (C) Wiy Tl Sreorrecan
(C) Huge Foreign Indebtedness (D) S @ T AT
(D) Low Cost of Product .
Choose the correct option - el T %ﬁ B _ _
(1) Option A, B, C and(2) Option B, C and D (1) fawed A, B, T4 D) fapey B, CTID
D (3 fawed A,BTdD (4 fdwcy A,BTIC
(3) Option A, B and D (4) Option A, B and C (5) s e

(5) Question not attempted

137. Mckinsey’s worldwide study of joint ventures, . 137- &%=y g1 fvy MU Hyed Sew @ g+ &
has reported that the median life of a join

MR, YT SeW F1 Ad oiad & —

venture 1S -

1 2
(1) Seven years (2) Eight years () e (2) oms T
(3) Six years (4) Nine years @ v a9 (4) r ¥
(5) Question not attempted (5) argeRa we
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138. Who sources the fabric and trims for the

Garment Industry?

(1) Technical designer (2) Product designer
(3) Stylist
(5) Question not attempted

(4) Product developer

139. In textile industry, receiving goods inwards is a

function of -

(1) Finance department (2) Sales department

(3) Store department ~ (4) Engineering
department

(5) Question not attempted

140. Who is the father of Entrepreneurship?

(1) Warren Emily (2) Gilbert Jorge
(3) Joseph Schumpeter (4) Robinson Walker
(5) Question not attempted

141. Major government restrictions are caused by
import restrictions. They are following except -
(1) Tariffs

(2) Welcome globalisation

(3) Management of exchange rates
(4) Buy swadeshi products
(5) Question not attempted

142. What is the oldest woven garment of world?

(1) Galabeya dress of Egypt
(2) Dishdasha dress of Egypt
(3) Keffiyeh dress of Egypt
(4) Tarkhan dress of Egypt
(5) Question not attempted

143. Selling of the imported goods or commodities by

international marketing companies in their
country is called -

(1) International (2) Import trade

marketing
(3) Re-export trade  (4) Export trade

(5) Question not attempted

139.

140.

141.

142.

143.

138. gRer ST & forw aw ok 77 319 sueer

BHRETT 87

(1) THNabT TR (2) Sare RoR
() werEfere (4) SUre famraddt
(5) srgeiRa gee

T SENT H, Aol 3% BT YT B P FTa

ST & TIH I &7

(1) IR gHTeh () fireree Sifst

(3) SrEw griex (4) e afx

(5) gk wed

TATE HfeTa=T He<gqol TRGNT Ufdesei gRT 21
HIERGEE: Bl BISHT B |

(1) ugles

(2) =R BT T

(3) faferg <=F &1y

(4) Tt IAET @1 B

(5) argiRa ueA

a9 &1 Weq QAT g7 g3 uRYM BT 87
() e 7 e e

@) g @1 feerem qrene

(@) e @1 Sfthdg drene

(4) 9 3 IREE e

(5) IgTRa Uz

RIS o il g g <l @ 3|
AT TEIT BT AT PP, I= A0 7 H
faspa PR BT PEd € —

(1) sRist fquoe (2) sarg amR
3) g=: Fraia amur (4) fafg R
(5) Sr<IRd =
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144. Sustainable manufacturing processes in textile
industry include use of -
(1) Increasing carbon emission
(2) Water and energy consumption
(3) Organic and recycled materials
(4) Promotion of export

(5) Question not attempted

145. According to the American

Association, what is merchandising?

Marketing

(1) It is creation of advertising and promotional
materials.

(2) It is a process of developing and marketing
new products.

(3) It is the management of a retail store’s
inventory.

(4) It is planning involved in marketing the right

merchandise at the right place, at the right

(5) Question not attempted
146. A well-managed purchase department verifies

................. for company.

(1) production process

(2) quality of storekeeper

(3) material as per purchase order

(4) advertisement of product

(5) Question not attempted

147. International marketing is credit oriented. Which

of the following countries have large share in it?

(1) Underdeveloped  (2) Developing counties
countries

(3) Developed countries (4) Third world

countries

(5) Question not attempted

144. g s # waa Fefor ufen § affed
3
(1) Bre- SchuiA B dGHT
(2) 57T UG Goll START
(3) S gd g =Afshe AT
(4) fata greare
(5) ar<IRa W
145. s FrdfeT  TAIRGEE @ AR,
TSRl @Il 87
(1) 71g g iR wER aEEl & FE e
(2) g Y Sare] @ fawr R fauor @1 ufshar
gl
(3) TE WExT HFT &l FAdg! BT HeE T
4) 78 9 TFI W, FE WE W), el D
R, W) HIAT H, e "l B AU B B
1T 8 |

(5) rgIRe g
146. 75 ol oRE O wed Ha favrT dw @

(5) r<IRa e
147. yrei o g ) 8T 2 | 5= |

B < BT g7 9AT 27
(1) sifgwRa <o (2) faprTeia <91
(3) fasfe 2w

() =ik ue

4 F=8 gfr @ <o
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148.

149.

150.

Which of the following statement is false? 148. o # & DI B 3T 87

(1) Merger is a process when two or more (1) e 95 gfehar € s Q)1 a7 o1fde o eq
organisations prefer to grow through merger. o @ 9w ¥ 99 B @ wfiedar

(2) Merger and acquisitions are proces; <d B
combining two or more organis&{t§6 (2) faerg iR arfmreor <) a1 <1 ¥ ¥ Gre
together. DI HAST BT Ufhar B

(3) In acquisition one financially weak @) gt ¥ foxir ©9 9 FHOIR GwreA
organisation overpowers the stronger one. G WIS R AU @1fid &ear g |

(4) When one organisation takes over the other (4) 519 T HiTo+ Y HIeT U AU 7=
organisations and controls all its business v 9o W AaEiie fharead W
operation, it is known as acquisition. fra=or zenfdd exa § SS9 e oed 2

(5) Question not attempted (5) SrgaRa ueA

India is World’s second largest producer of 149-9Rd. % g% fag # A wew gl

Garment Industry after - RIS T 2|

(1) Indonesia (2) Bangladesh (1) seFRrT (2) giermer

(3) Vietnam (4) China (3) e (4) A=

(5) Question not attempted

(5) 3rg<IRa A

Which of the following is not a career in fashion ~ 150- /= # ¥ PIHAT BeF ST &1 AIGR 8]

industry? 2?

(1) Fashion Designer  (2) Fashion Stylist (1) BeA AT (2) BvH wfore
(3) Retail Manager  (4) Finance Manager (3) gavr ydgsd (4) o7 veu®

(5) Question not attempted (5) ar<ilRd weA

28- 11 Page 31 of 32




"

=]

Page 32 of 32

Space for Rough Work /X% s & foy ST

28- 11




